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Sorry we’re late. 

The past 18 months have been ripe with postponements, 

cancellations, and the general upending of all things 

planned beyond tomorrow. As a country, we have felt the 

entirety of the emotional spectrum, from fear and outrage 

to heartbreak and disappointment. As humans, it’s our 

nature to crave stability, even predictability, as we navigate 

the world around us. Our lives, however, are complex, 

intricately intertwined with those of our families, neighbors, 

friends, and even strangers. When our ecosystem is 

disrupted, we all suffer the consequences both big 

and small. 

Our team at Community First Bank & HFG Trust has been 

no exception. 

Over the last year and a half, we have gone with the tides, 

changing our route with each crashing wave. And like our 

community, we’ve been both blessed and plagued by our 

own interdependence. The landscape of our team has 

transformed with the seasons, and our plans have adjusted 

accordingly—including the publishing of this very issue 

of Connect.

Though for me, it has been worth the wait. 

As the saying goes, high tides lift all boats. But when 

the tide recedes and everything once protected by the 

ocean’s salty embrace is brought into the light, we are left 

exposed. The last 18 months have left many gulping the 

air, abandoning ship, or chasing the waves for temporary 

reprieve. Some have chosen to walk along the wet sand 

as though the ocean never claimed it, building castles 

destined to be swallowed by the sea. But also in the abyss 

are those who seem to thrive under any conditions. They 

refuse to be subject to their fickle environment and instead 

create their own gravitational pull.

This issue introduced me to members of our community 

who choose to create rather than chase, reimagine rather 

than repair, and the opportunity to share their stories with 

you fills me with gratitude.

We have Max Lucas and Aimee Eubanks, who used their 

time in quarantine to devise a plan to make life in the 

Tri-Cities more beautiful; Shae Frichette, who turned 

undiscovered spaces into gathering places for a community 

she has poured her heart into; Keith Moon, who opts 

to shine light not on himself, but on his fellow business 

owners; and Brian Ace, whose team has brought a sense of 

safety and support into the homes of our most vulnerable 

youth. The list goes on. 

The flap of a butterfly’s wings may not cause the ocean 

to swell on the other side of the world, but when we 

choose leadership over followership and community over 

comfort, we bring the tide closer to shore. What I admire 

most about the stories contained within this issue is not 

the financial success of our area’s business owners, the 

strength of our local economy, or the competitiveness of 

our housing market. It is the courage and humanity of our 

fellow community members who lead when they could 

simply react, and who manage to expose blue skies where 

many feel caught in the storm. 

Their lessons bring hope to a world submerged in 

uncertainty, and their legacies will forge new paths in 

territories that were once uncharted.

So, I am sorry we are late—but I hope you too find that it 

was worth the wait. 

These are crazy times. Just as we were beginning 

to think that things were getting back to normal, 

the spike in COVID cases stemming from the 

Delta variant has forced us to revaluate our protocols 

and event planning and resurrect some of the 

safeguards we shed earlier this year.

On the bright side, however, our local economy has 

proven quite resilient, if not robust, through this period. 

Notwithstanding the industries that have been particularly 

hard hit by the pandemic, the broader local economy has 

been quite strong. Aided by massive amounts of stimulus 

and record-low interest rates, economic expansion in the 

Tri-Cities region has been exceptional.

This rapid growth is not without challenges of its own. As 

complications stemming from a smaller workforce, supply 

shortages, and delays are slowing many projects, the 

underlying demand is undeniable. We are experiencing a 

severe shortage of housing while simultaneously looking to 

welcome major employers to our region.

The local economy is clearly booming. The Tri-Cities 

area has reached a critical mass that, combined with its 

clear geographic advantages, make it an area that will 

see growth that outpaces most other Pacific Northwest 

communities. The threats to our economy are likely tied 

primarily to macro issues, such as continued federal 

funding for Hanford and PNNL, as well as the broader 

national economy and markets. Federal budget issues and 

inflation are the most imminent concerns but have yet to 

show themselves in a materially negative way.

This being said, there is always concern in a hot economy 

that certain sectors will experience an overheating or a 

bubble similar to that of the housing market leading up 

to the financial crisis in 2008-2009. At present, it does 

not appear that any of the same conditions exist today. 

However, the recent increases in building materials and 

shortage of housing have created upward pressure on 

local real estate prices that could prove to be temporary.

As with all economic outlook efforts, 

the quality of my crystal ball is limited, 

though I remain extremely optimistic 

about the long-term economic outlook 

for our region. I believe we are very 

well situated to outperform most 

other areas of the country over the 

next several decades. While there are 

undoubtedly numerous threats to such 

optimism, I view those risks as being 

lower for our area. 

It is an exciting time to be a part of 

the Tri-Cities community, and we are proud to be a part 

of it. We are even more proud to be our clients’ Financial 

Partner For Life, and we look forward to playing this role as 

a locally owned and managed financial institution for many 

years to come.

A NOTE FROM THE CEO
Eric Pearson, CEO, Community First Bank & HFG Trust
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LETTER FROM THE EDITOR
Adriana Doyle, Editor

 I believe we are very well 

situated to outperform most 

other areas of the country over 

the next several decades.
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Shae Frichette trusts her gut. 

She trusted it when she picked up her life, packed up her 
car, and headed west to pursue a career in acting; when she 
joined corporate America to fund her dream of captivating 
audiences of theatergoers; and when, with a flip of a coin, 
she left California to plant new life in eastern Washington 
alongside her husband, Greg, and their young son, Jayden.

And why wouldn’t she? 

 “There are many traits great leaders 

demonstrate—creating vision, 

communication, etc.,” she says, but 

trust, according to Shae, is the very 

heartbeat of leadership. And before she 

ever had a team to lead, when she was 

the team, Shae trusted herself. 

Long before Frichette Winery, before 

Greg and Jayden, 2,300 miles away from 

the stage she would one day command, 

Shae bid southern life farewell and 

took her first leap of faith to California. 

According to some, the average person 

will make over 700,000 decisions in 

their lifetime. And this decision, perhaps 

unbeknown even to Shae, would soon 

become the soil from which the rest of 

her life would bloom in every direction. 

“Were you nervous?” I ask. “Sure,” she 

says, though her collected demeanor 

could convince you otherwise. Not only 

were her life and loved ones rooted in 

South Carolina, Shae had never even been 

to California. 

Then there was the glaring reality of 

show business. Research suggests 

that as few as 2% of aspiring actors 

eventually make enough to earn a 

living. But Shae, as I learned over the 

course of our hour-long conversation, 

has a proclivity for courting the very 

things that make the hair on her arms 

stand up. Ever curious and passionately 

invested in the thrill of the chase, 

she favors process over product and 

calculated risks over the random lottery 

of fame—characteristics that would 

serve her well in the years that followed. 

She now looks back on her trek from 

her home state to the stage with pride 

for her younger self. 

“The courage I had then, I hope I 

have now.” 

Though she quickly landed a role 

as a theater actress, it wasn’t long 

before Shae—who embarked on 

this new adventure with just $200 in 

her pocket—found herself in a more 

traditional role, one meant to serve as 

a financial stepping stone. Her goal? 

To save up enough to dedicate her 

professional life to acting, less the 

stress of unpredictable pay. She took 

a position in corporate leadership 

development, and, as it turned out, she 

wasn’t just good at it—she thrived in 

the world of leadership, meeting her 

husband and future business partner, 

Greg, along the way.

Before long, however, the goosebumps 

brought on by her venture into 

corporate America receded, and she 

and Greg decided to leave their next 

big step in the hands of fate. The flip 

of a coin would determine whether 

they would raise their son in Shae’s 

home state of South Carolina or in the 

Tri-Cities, where Greg grew up. As it 

happens, the coin landed Tri-Cities side 

up, and off they headed to Washington’s 

own hub for scientific research, 

agriculture, and of course, wine. 

A lifelong learner with an aversion to 

monotony, Shae knew the next step 

in her career would need to be one 

that lent the same thrilling discomfort 

she felt when she traded the safety of 

home for the fair-weather city of Los 

Angeles years earlier. Given eastern 

Washington’s rich soil and dry climate, 

she and Greg eventually landed on a 

passion they both shared: wine.

With no prior knowledge or formal 

education in the business of wine, 

she and Greg immersed themselves 

in the industry, learning the ins and 

outs of winemaking, from harvesting, 

crushing, and pressing, to fermentation 

EXECUTIVE SPOTLIGHT:

Shae Frichette
by Adriana Doyle

I HOPE THAT MORE BLACK WOMEN AND WOMEN OF COLOR 

WILL CONSIDER WORKING IN THE WINE INDUSTRY.
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Shae Frichette, Co-Winemaker 
and Co-Owner of Frichette Winery



and bottling. Eventually, they landed 

in Red Mountain, where they would 

open the doors to what would become 

the ever-evolving culmination of their 

determination, perseverance, and 

heart: Frichette Winery.

Today, Frichette is a 2,000-case 

winery with Shae serving as co-

owner, co-winemaker, and head of 

the tasting room. And with members 

visiting from around the world, it has 

become a mainstay of the Tri-Cities 

wine community.

Never one to rest on her laurels, Shae 

now juggles her responsibilities at the 

winery with her service on multiple 

boards (Tri-Cities Regional Chamber 

of Commerce and Visit Tri-Cities), 

volunteer work as a mentor for 

eMERGE—a STEM-based leadership 

program for girls—and her duties as 

the founder of Benton City’s Giving 

Garden Project, a program designed 

to provide fresh food to the area’s 

local food bank. With a successful 

winery and a resume chock-full of 

impressive extracurriculars, she 

is already dreaming up her next 

business ventures with the goal of 

contributing to the development of her 

surrounding cities. 

Given the many roles she occupies at 

the winery, in the business community, 

and at home, it would be easy to assign 

credit for Shae’s success to an other-

worldly ability to simply do more—and 

even do better—than the rest of us. 

But it’s her supreme humanity that 

adds an element of relatability strong 

enough to shift gravity for a moment, 

drawing you in and reminding you 

that opportunity can appear at any 

time—and if it doesn’t, to trust yourself 

enough to create it on your own.

Before you opened Frichette Winery in 

Benton City alongside your husband, 

Greg, in 2011, you left your home state 

of South Carolina in pursuit of an 

entirely different career. What gave you 

the courage to open a business in an 

unfamiliar industry? 

I love learning new things, so when 

Greg suggested we look into agriculture, 

specifically wine, I was excited to 

do so. We had already determined 

we’d be moving to Washington (with 

the flip of a coin), so shaking things 

up with switching careers seemed 

perfectly normal.

Winemaking as an industry appears to 

be fairly male dominated. Have there 

been challenges unique to women in 

your field? How have you navigated 

those challenges? 

There are a lot of male-dominated 

industries that women have been 

working to break into, and not only 

break into them, but achieve success 

in leadership roles in these industries. 

Wine happens to be one of them, 

but it’s changing. When you look at 

publications sharing leaders in wine, 

more women are highlighted. Our 

winery was recently featured in an 

article, and the writer expressed that 

she is making a deliberate effort to 

interview more women and more 

women of color. I was impressed and 

happy that she is using her platform to 

contribute and influence change.

Winemaking is a process that takes an 

abundance of patience, collaboration, 

and knowledge. Who or what inspires 

you to continue mastering the art 

of being both a winemaker and a 

business owner? 

My husband, Greg, is super talented 

in managing our winemaking process. 

It doesn’t matter how much time it 

takes; he’s willing to put in the work 

to ensure we make super-premium 

wines. It’s fun witnessing him in his 

element. Before wine, I didn’t get to 

see his work because we worked for 

different businesses and in different 

fields. He inspires and encourages me 

to push the boundaries in winemaking 

and entrepreneurship.

What advice do you have for young 

people who are trying to break into 

the industry? 

I think the cost of owning the 

equipment, facility, vineyard, etc., is 

overwhelming and can be a barrier for 

almost anyone coming into wine. My 

advice is that there is more than one 

way to skin a cat. Consider all of the 

options the industry offers to get the 

results you want. If it’s working in wine, 

you don’t need to start off owning the 

winery. Work in wine. There are lots of 

jobs available. Try working in as many 

of them as possible so that when you 

reach the position of ownership, you are 

well-versed in the areas needed to run 

the business. 

Alongside Lashelle Wines and 

Ellensburg Canyon Winery, Frichette is 

one of only three black-owned wineries 

in Washington state. Have there been 

unique challenges or barriers to entry 

in your experience as a Black woman in 

your industry? 

There have been obstacles I’ve had to 

navigate all of my life being Black in 

America. I hope that at my age, I’m a bit 

wiser and can recognize the obstacles 

sooner. Some of the challenges in 

wine were alleviated by some of my 

neighbors on Red Mountain who may 

(or may not) have recognized inequality 

at the time, but spoke up, advocated for, 

and supported me and our business. 

This included suggesting that Trade 

Members try our wines when I'm at the 

table pouring, purchasing our wines 

to include in tastings that highlighted 

the area, and sharing our information 

with the media. I hope that more 

Black women and women of color will 

consider working in the wine industry.

Q&A WITH SHAE FRICHETTE

Photo by Kim Fetrow Photography
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Left to right: Shae, Jayden, and Greg Frichette



From serving on multiple boards 

to mentoring aspiring leaders, you 

are incredibly active in the Tri-Cities 

community. Were there resources 

or tools you wish you’d had when 

you first made the decision to open 

Frichette Winery? 

Since Greg grew up in the Tri-Cities, 

he had a great network of friends and 

family. Colin Hastings, Executive Director 

of the Pasco Chamber of Commerce, 

reached out to make connections for 

us in agriculture and business; Katie 

Gordon Nelson connected us to leaders 

in wine; Charlie Hoppes, who is our 

mentor, introduced us to growers; and 

I had the opportunity to participate 

in Leadership Tri-Cities, which was 

valuable in helping me learn more 

about the region.

In addition to your role at the winery, 

you also started your own brand of 

wine: Sashay. What was the inspiration 

behind this brand? 

I attended the Celebration of Black 

Women in Wine hosted by Urban 

Connoisseurs and was inspired. I had 

never met a Black winemaker, and I was 

empowered to step up my own game 

in winemaking. Sashay is an expression 

of me in wine. Under this label, I make a 

rosé and one red wine every year.

Your journey from the stage in South 

Carolina to the valleys of the Pacific 

Northwest has brought countless life 

changes. What advice would you give to 

your younger self? 

I love that my younger self left South 

Carolina to drive cross-country to 

Los Angeles, having never visited 

California and not knowing anyone 

there. The advice I’d give young Shae 

is to play more. I could use that same 

advice today.

How has Frichette Winery fared 

throughout the pandemic? As a 

business owner, what are you most 

looking forward to once the pandemic 

is under control? 

We were very conservative when the 

stay-at-home order went into effect. We 

didn’t make investments in the business 

we had been planning for over the last 

two years. We were positive and worked 

to maintain a good mindset for our 

team. We spent a lot of time praying 

and walking our vineyard—I think that 

helped to keep us sane. I’m looking 

forward to continuing with the lessons 

we learned. 

We were forced to use spaces on our 

property that we never thought of 

utilizing, and it turns out these little 

nooks near the vineyard are some of the 

most popular spaces to enjoy wine. We 

missed working consistently with our 

team. I love having them back more. We 

had the chance to hire two new wine 

edutainers, and I'm excited to get to 

know them more and work with them. 

I’m looking forward to seeing more of 

our wine club members and inviting 

new members to our club family. I’m 

looking forward to enjoying wine with 

my industry colleagues too.

If you could share a glass of wine with 

anyone, alive or dead, who would you 

choose? Why would you choose them? 

Michelle Obama because I’d love to 

know how she maintained her grace 

and professionalism while dealing with 

some of the things thrown at her and 

her family. I think she’d spill the beans if 

I poured her a big glass of Sashay Syrah.

Where do you see yourself in 10 years, 

professionally and/or personally?

I’d love to venture into owning a couple 

more businesses outside of wine in the 

Tri-Cities area. I’d hope to have these 

businesses profitable and running.
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ROUNDTABLE DISCUSSION

Local experts weigh in on the forces impacting our area’s leading industries.

The pro-patient, private healthcare 

industry is leading the way in patient 

care for many reasons. One notable way 

we see this is in the cost of healthcare. 

Almost everyone can agree that the cost 

of healthcare has risen astronomically and 

is often a major barrier to care for many 

in our country today. Private healthcare 

groups can offer more efficient, lower-

cost care compared to larger corporate 

systems. These reduced costs are then 

passed on to our patients. 

This year, like for many other industries, 

COVID-19 has made a very significant 

impact on healthcare. Providers have 

found ways to bring the same necessary 

medical care to our patients through 

various telehealth options while respecting 

their health and safety during the 

COVID-19 crisis. At Tri-City Orthopaedic 

Clinic, we have always taken pride in our 

quality, patient-focused care. COVID-19 

surprisingly gave us the opportunity to 

amplify that core value as we implemented 

telehealth options so we could reach 

patients from the safety (and comfort) of 

their own home.

Our local community was impacted 

by COVID-19 in various unfortunate 

ways. However, during the darkest 

days of COVID-19, we saw citizens in 

our community take up the charge to 

implement various health-conscious 

practices, reducing the risk of transmission 

and the number of lives lost. Our 

wonderful community came together not 

only by supporting our state’s “Stay Home, 

Stay Healthy” initiatives, but by supporting 

local businesses in industries such as 

retail, food services, private healthcare, 

and other small businesses that needed 

our patronage more than ever. A greater 

measure of patience and kindness was 

evident throughout the last year. We are 

saddened by the loss of so many lives in 

the country and in our own hometown, 

but we are grateful for the citizens in the 

community that we are devoted to serving. 

COVID-19 touched every aspect of our 

lives down to altering our basic daily 

routines. Some changes were devastating. 

Others helped us change for the better 

and will be carried over to our post-

pandemic lives.

For higher education, the pandemic 

changed the way we taught, offered 

support services, conducted research, 

and engaged with the community. We 

changed these things with a dizzying pivot 

over a year ago, which is quite the feat for 

a sector with a reputation for changing 

slowly. This rapid, compulsory shift helped 

us realize the value of alternative methods 

of interaction. 

Because we could not meet in person, we 

found different ways to deliver courses 

and services with tools that, previously, 

we may have viewed with skepticism. With 

this, we learned we could reach a broader 

educational audience. We also learned we 

could be more flexible with when and how 

we meet with students, as well as in how 

we could meet students’ changing needs 

due to increased reliance on technology.

Because of our learning over the past year, 

WSU Tri-Cities has invested in updating 

technology in each of our classrooms 

to provide virtual access to courses 

when necessary. We are reassessing our 

standard hours of operation for student 

services like advising to provide greater 

support. We have raised our outreach to 

help meet the basic needs of students, 

ranging from food support to emergency 

funding, in addition to catering to 

technological and mental health needs.

Taken together, these changes mean 

greater access to a university education 

and steady student support ending in all 

the benefits a college education offers, 

including enhanced job security, earning 

potential, and job versatility. And while 

we are all excited for things to go back to 

normal, we are also grateful for what we 

learned to help provide an even better 

experience for our students.

HEALTHCARE

EDUCATION

by Zach Litke, Chief Operating Officer at Tri-City Orthopaedic Clinic

by Sandra Haynes, Chancellor of WSU Tri-Cities

There is so much to talk about! Let’s break 

it down into new construction, re-sale, and 

business/investment properties.

  NEW CONSTRUCTION

The price of wood has increased nearly 

200% from March of 2020, adding 

an average $24,000 to the price of a 

newly constructed home. The first of 

February also marked the adoption of 

the next incremental change in the WA 

State 2031 Energy Code. The new code 

encourages high-efficiency heat pump 

HVAC equipment and renewable energy 

generation (wind/solar), while penalizing 

combustion-fuel and electric-resistance 

equipment. These changes have pushed 

up the cost of new construction by an 

additional $5,000-$25,000. To add a little 

more complexity to the situation, material 

shortages, including appliances, windows, 

and even paint, have created a difficult 

environment for builders to navigate. 

The end result is that many builders have 

stopped any pre-sales and have shifted 

primarily to building spec homes. 

  RE-SALE

March saw a record low number of re-

sale homes on the market; however, the 

number of units sold was higher than any 

other March in the previous three years. 

Realtors are getting creative and finding 

properties for their buyers that are not 

yet listed on the market. Multiple-offer 

situations are common when a property 

is priced appropriately, and it is not 

uncommon for an appropriately priced 

home to go $20,000-$50,000 over asking 

price. How can you compete as a buyer? 

Do not make your offer contingent on the 

sale of your current property, be flexible 

on the closing date, and use a trusted 

local lender. 

  BUSINESS/INVESTMENT PROPERTIES

For those wanting to take advantage of the 

tax-deferred 1031 exchange program for 

business or investment properties (farms, 

rental properties, commercial property, 

etc.), now might be a good time.  The 

newly proposed American Families Plan 

intends to end the capital gains break for 

gains greater than $500,000. If passed, any 

properties that have already entered into 

a 1031 exchange will be grandfathered in.

REAL ESTATE
by Jenny Johnson, REALTOR® at CENTURY 21 Tri-Cities

When the COVID-19 pandemic hit, in some 

ways the timing was a blessing. Had this 

situation happened five or even two years 

ago, businesses wouldn’t have been able 

to pivot as easily because the technology 

wouldn’t have been there to support 

them. Now, the technology is primed and 

mature. Many businesses quickly adopted 

cloud services for sustained operations, 

increased mobility, and far greater 

collaboration. Microsoft Teams reported in 

October of 2020 that they had 115 million 

users, up 475% from November 2019. 

Forced change ultimately provided positive 

opportunities and flexibility for many 

businesses and employees.

What we’ve realized now is that when 

businesses scrambled to change how 

they operated with a remote workforce, 

they didn’t necessarily implement the 

appropriate cybersecurity measures. 

The threat actors realized this and took 

advantage. Cybercrime in 2020 went 

into hyperdrive, and as of 2021, it has 

become a trillion-dollar industry. These 

cybercriminal groups, or nation states, 

are extremely organized in executing 

attacks, and we expect this to continue to 

be a growing issue for businesses small 

and large. I hear news of local businesses 

that have been hacked or breached on 

a weekly basis. It’s happening all around 

us, but all we hear is what’s worthy of big 

news media. 

2021 has already seen two of the most 

unsettling security breaches to date with 

the SolarWinds Orion supply chain breach 

and now the Microsoft Exchange Server 

vulnerability, which saw hackers racing 

to infect as many victims as possible 

before companies could patch and secure 

their systems.  

Also trending is increased cyber extortion. 

Cybercriminals are not simply hacking your 

data and infecting it with ransomware; 

they’re also copying your data and 

threatening to leak it to force payment. 

Backups can retrieve your data, so hackers 

are extorting it for payment.

Cybersecurity is a journey—an ongoing 

process that is constantly changing. There 

is no need to panic, but it can’t be ignored 

either. The best approach to combat fear 

and uncertainty with cybersecurity is to 

create a plan and to make progress on it 

one step at a time. 

TECHNOLOGY
by Byron Martin, Chief Executive Officer at Teknologize
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After a challenging 2020 and a 

corresponding rough start to 2021, there 

is finally light at the end of the tunnel. With 

a return of over 120% since the low in 

2020, the snapback in return from March 

23, 2020, has not been more pronounced 

than in small value companies, while the 

general market is up 80% as of this writing.

Today’s market prices are incorporating 

anticipated economic performance, and 

generally, this year‘s company earnings 

have exceeded expectations with the 

market climb following suit. With that said, 

the market is looking at two main surges.

First, a vaccine surge. There have been 

over 150 million vaccines provided and 

well over three million administered per 

day, quickly pushing the United States 

toward the benefits of herd immunity. At 

the time of this writing, over 60% of the 

US has some form of immunity either 

from having had COVID previously or from 

receiving a full or partial dose of a vaccine.

Second, a fiscal surge. The $1.9T American 

Rescue Plan is expected to provide a 

meaningful stimulus to the economy. 

Over the next five months, over $1T of the 

$1.9T will be deployed with the majority 

going to low/middle-income individuals. In 

addition, the proposed $2T infrastructure 

plan (if passed) would provide additional 

tailwinds to the economy. This multi-year 

plan would target infrastructure, research 

and development, manufacturing, and 

environmentally friendly policies. The 

Biden administration plans to fully fund 

this effort by way of increased taxes 

on corporations and higher-income 

individuals. However, with thin party lines 

between the US Senate and House, there 

is a reasonable likelihood that any tax 

increase would be modest, at least in the 

short term.

With these two tailwinds and pent-up 

demand, the market is anticipating 

earnings to reach all-time highs later 

in the year and an acceleration in GDP 

annualized growth to 5% for 2021. The 

acceleration in earnings on consumer 

spending is expected to result in a modest 

inflation spike in 2021. However, the 

overall economy isn’t expected to heat up 

enough to create meaningful inflation in 

the foreseeable future.

With all that said, estimates and forecasts 

are exactly that—estimates and forecasts. 

This is why it’s important for investors to 

control the controllable, such as building 

a diversified portfolio with an appropriate 

level of risk that can withstand various 

market conditions and avoiding making 

active bets in the short-term direction of 

the market. Over the long term, this will 

pay dividends, literally and figuratively.

FINANCE
by Kevin Floyd, CFA®, CFP®, AIF®, Director of Investments at Community First Bank & HFG Trust

WHAT’S FOR DINNER?
Hundreds of men, women, and children in our community don’t have an answer tonight.
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Tri-Cities couple 

is helping clean up 

their community 

one walk at a time.

Like many Americans, Max Lucas and 

Aimee Eubank lost their jobs to the 

pandemic and subsequently found 

themselves relocating from Butte, 

Montana, to eastern Washington. They 

eventually settled in the Tri-Cities, 

where they once again became gainfully 

employed and embraced their lives as 

residents of the city of Pasco.

During Washington’s state-wide 

lockdown, Aimee and Max took up a 

new ritual to fight the monotony of 

quarantine: daily walks around their 

new neighborhood. It was during these 

walks that they became increasingly 

aware of the amount of litter 

scattered throughout each route 

they explored. And, inspired by 

their love for their new home city, 

they decided to buy a wagon and 

grippers to begin tidying their 

neighborhood as they strolled—

and just like that, “Tidy the Tri” 

was born. An Instagram account 

(@tidy.the.tri) was created 

shortly thereafter where they began 

documenting, sharing, and encouraging 

others to follow along and even join in 

their efforts.

To date, Max and Aimee have cleaned 

up areas in Richland, Kennewick, and 

Pasco. “We want to help the whole 

Tri-Cities stay clean,” says Max. “We 

particularly like tidying places with a lot 

of local businesses nearby, like 

the Uptown Shopping Center 

in Richland.”

Pulling a wagon full of discarded 

wrappers, utensils, and other 

miscellaneous items throughout 

the Tri-Cities is not always a 

walk in the park. The weather 

can be a contributing factor in 

making their trips less than ideal. 

However, the ongoing project 

does have its perks, according to 

Max. “In general, it is pleasant to 

be outside just walking around 

the community. The time really 

flies by, and if the weather is 

[nice], you don’t really want to 

stop. I would guess the longest 

time we’ve spent cleaning up is 

about two hours,” he says. 

With each area they tidy comes 

an experience for Aimee and Max that is 

both rewarding and fulfilling, particularly 

after having suffered the devastation of 

job loss. The support they’ve received 

from community members, they 

note, has also been a welcome gift 

throughout a year that has otherwise 

been uncertain. 

Anyone is more than welcome to join 

in their new venture, they say. Although 

they have not yet had anyone directly 

ask to participate, many have shared 

their own stories of cleaning up their 

community—an experience that has 

been humbling and gratifying for 

the couple. 

Small but mighty, and driven by their 

passion to grow, Max and Aimee 

hope to increase their social media 

following while encouraging others to 

do their part. “We want the Tri-Cities to 

know that we are actively growing our 

community and trying to partner with 

local businesses,” says Max. 

Today, they are offering free advertising 

on their wagon with the hope of gaining 

increased support both for and from 

local businesses. 

“The Tri-Cities has always had a small-

town feel, and we hope to keep that 

going with Tidy the Tri.”

COMMUNITY INVOLVEMENT

A
TIDY THE TRI:
PICKING IT UP AS THEY GO

by Shelby Simmelink
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For some, though, it fills up most of 

the day.

This is true for the 182 staff members 

at the Boys & Girls Clubs of Benton and 

Franklin Counties who work together 

each day to provide opportunities for 

young people to learn and grow into 

the people they aim to be. Serving as 

a learning destination for the children 

and teens of our community, the Boys 

& Girls Club is a non-profit organization 

that has touched the lives of thousands 

in the Mid-Columbia region for the past 

three decades.

Today, the clubs’ staff is made up 

of 39 full-time employees, including 

administrative professionals, clubhouse 

directors, program directors, site 

coordinators, and teen coordinators. 

The Boys & Girls Club offers licensed 

childcare, educational programs, and 

food supplies, among several other 

resources, to families throughout the 

region both in person and virtually 

through its online resource platforms.

While it is a nationwide organization, 

the Boys & Girls Clubs of Benton 

and Franklin Counties are entirely 

focused on the betterment of our 

region. Through strategic partnerships 

with local school districts and strong 

relationships with clubhouse members, 

they keep an ear close to the ground, 

listening to the needs of the youth in 

our community.

Accredited by the State of Washington, 

the clubs provide licensed childcare 

services by staff who undergo extensive 

training at each of their locations. 

Additionally, through partnerships 

with elementary schools in Pasco, 

Richland, and West Richland, they offer 

before- and after-school program sites 

for students. 

As partnerships with local school 

districts have grown, the need for 

services targeted toward teen parents 

and their children has become 

increasingly apparent. To help with the 

continuing education of these young 

parents, the organization made the 

decision to provide nurseries at local 

high schools and community college 

campuses, as well as four full-day 

preschool programs located in Pasco, 

Kennewick, and Richland.

While these locations are intended 

to be safe and supervised places for 

families, the Boys & Girls Club’s impact 

goes beyond that. The organization 

aims to create a positive impact on the 

lives of its 4,500 active club members by 

providing young people with the tools 

and experiences needed to grow and 

flourish as they enter adulthood.

Beginning in the early 1990s, a 

conversation within the community was 

spurred on by juvenile crime and gang 

activity that threatened the children of 

the Tri-Cities. The idea of building youth 

development and mentoring programs 

to support these children began to gain 

traction among residents. 

At the same time, two local business 

leaders found they both experienced 

growing up in a Boys & Girls Club in the 

Seattle area—a meeting place where 

they could spend time with friends 

playing games, doing homework, being 

mentored, and learning valuable life 

lessons along the way. This conversation 

inspired a solution to the issues 

plaguing their community in adulthood.

A board was formed to explore this 

concept further, and when funding was 

secured to move forward, the club was 

born. First joining as a board member, 

Kellee Balcom transitioned into the 

club’s first Director, starting a legacy of 

service to the Tri-Cities community that 

would last 25 years.

Today, the organization is led by 

Executive Director Brian Ace, and the 

Boys & Girls Club has transformed 

into a community-wide organization 

that provides after-school programs 

across 27 locations. In 2020, their 

reach expanded into the homes of its 

members through the organization’s 

online resources.

“At first, it was just a job,” Brian says, 

reflecting on his first days with the Boys 

& Girls Club in 1998 while attending 

college in Seattle. At the time, he was 

studying theology with plans to become 

a pastor after graduating. “But when I 

discovered the Boys & Girls Club, I was 

able to find another way to serve the 

community that provided great meaning 

and direction in my life.”

Though he still had doubts about 

by Mikah Chan

Photo by Kim Fetrow Photography

A CLUB BUILT ONPurpose Not every 

day do we get 

the chance 

to change 

someone’s life.

THE WORK OF OUR CLUBS IS TO EMPOWER YOUNG 

PEOPLE TO PUSH PAST WHAT THEY THINK THEY CAN DO. 

IT IS TO HELP THEM REACH THEIR FULL POTENTIAL.
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whether he could make this line of work 

a full-time career.

Like most college students, Brian was 

in search of a job that both aligned 

with his ideals and provided decent 

pay when he stumbled upon the 

non-profit sector. “I found it to be the 

perfect blend—operating in a business 

climate focused on addressing equity 

challenges in our communities.”

Twenty years later, he finds himself at 

the club still helping create solutions to 

problems faced by the community and 

working to achieve the organization’s 

mission to “empower young people, 

especially those who need us most, to 

reach their full potential as productive, 

caring, responsible citizens.”

“Our work allows us to get to see our 

youth dream of something bigger than 

their environment. The work of our 

clubs is to empower young people 

to push past what they think they 

can do. It is to help them reach their 

full potential.”

The work of Brian and his team 

culminated in 2019 with the opening 

of their newest clubhouse, the Eerkes 

Family Branch, located at 910 W. 7th 

Place in Kennewick, Washington. The 

construction of this clubhouse began 

with the local community asking a 

simple question: Where could we place 

a club that would best meet kids where 

they are and connect them with caring 

and supportive adults? This inspired 

champions of the Boys & Girls Club 

to make that vision a reality, and with 

Craig and Marilee Eerkes chairing the 

campaign to bring a new clubhouse to 

an area in need, the board began to 

actively ensure that young people had 

the resources to dream big and create 

bright futures for themselves. Today, 

the Eerkes Family Branch serves more 

than 200 at-risk youth, housing a teen 

center, preschool, game room, art room, 

learning center, technology center, 

kitchen, and full-size gymnasium. It is 

here, and among all of the non-profit’s 

locations, where staff members offer 

young people a place for recreation, 

mentoring, and learning, and where 

their best interests are always at 

the forefront.

However, the work of the Boys & 

Girls Clubs of Benton and Franklin 

Counties often pushes past the doors 

of its clubhouse and further into the 

community, which has expanded since 

the start of the pandemic.

Prior to last year, the Boys & Girls Club 

had served over 4,500 children and 

teens throughout its locations in the 

region. In 2020, that number grew to 

more than 13,000. 

As the community began shutting 

down in early 2020, the communication 

between families and the Boys & 

Girls Club only increased. Parents 

of clubhouse members were 

experiencing new stressors under these 

circumstances, such as food shortages 

in homes already considered food 

insecure, while layoffs and reduced 

work hours added an additional layer 

of financial hardship. School closures 

forced families to seek educational and 

childcare alternatives as students began 

attending online classes from home.

In talking with these families, Brian 

and his team knew they too faced new 

challenges in adjusting their normal 

operations to better accommodate 

and support clubhouse members 

and their families. Moving swiftly, they 

began transforming existing programs 

to better fit the circumstances that 

families and their children now found 

themselves in while also finding 

new solutions to the problems that 

surfaced as a result of these changes to 

everyday life.

Clubhouse hours extended to twelve 

hours per day to provide safe and 

supportive care to elementary and 

preschool youth during the workweek. 

This included changes to the clubhouses 

themselves to accommodate social 

distancing protocols such as daily health 

checks, enforcement of lower teacher-

to-student ratios, group separations, 

and smaller program sizes.

At the same time, other clubhouse 

locations were transitioning from 

traditional learning and childcare 

centers to food and critical supply 

pantries for families who were 

experiencing financial hardship. 

More than 500,000 meals were to 

be served throughout 2020, with 

supplemental assistance provided to 

families in need of additional essential 

household supplies.

Then came the question of how to 

better support children who may be 

missing the resources the Boys & Girls 

Club had previously provided due to 

ongoing closures and stay-at-home 

orders. Traditionally, its Kennewick 

clubhouse housed a Music and 

Arts Center, where youth who were 

interested in music, art, and technology 

were provided with in-person lessons 

from their instructors. These activities 

were temporarily suspended as safety 

became a concern and lockdown orders 

came into effect.

Like many other businesses and 

organizations during this period, the 

club got creative. Enhancing their 

online learning resources to expand 

their reach outside of the traditional 

clubhouse, the leadership of the Boys & 

Girls Club found a solution in the form 

of a virtual club.

The skills and talents of the Music and 

Arts Center staff were relied on heavily 

in the creation of virtual programs 

during this period. This too influenced 

the formation of the club’s new creative 

department, focused on providing 

high-quality virtual content for youth 

members who could not attend the 

clubhouses physically due to the stay-at-

home order.

Launched in April of 2020, the online 

center hosts a variety of interactive 

lessons, challenges, and social and 

emotional outlets for children and 

families who may be struggling to adjust 

to the sudden changes brought by 

the pandemic.

Updated virtual content is created daily 

by the club’s staff with an emphasis on 

making their content active. A term 

used by the club, “active content” is 

intended to engage youth in three 

priority outcome areas: healthy 

lifestyles, academic success, and good 

citizenship and character. Activities 

range from fitness and art challenges 

where staff members post videos with 

directions on how to complete activities 

ranging from workout programs to 

drawing to the online learning hub. The 

goal of these activities is to keep youth 

members and their families engaged 

by responding and posting their own 

videos to the virtual club. Here their 

work can be shared on the public 

platform with other youth members 

and families, encouraging feelings of 

belonging and accomplishment along 

the way. 

Since its launch, the virtual club has 

seen great success. Created as a way to 

better interact with its youth members 

who were at home, the program quickly 

grew to serve families, educators, and 

children not only in our community, 

but around the country as well. Acclaim 

has come from community members 

and the Boys & Girls Club of America 
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Left to right: Director of Program Operations Chandra Burns, Executive Director Brian Ace, Director of Marketing Josh Peterson, 
Director of Development Adrianne Johnson, and Director of Finance Julie Adelmund
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as its active content has encouraged 

members to stay connected while also 

spending time away from their screens 

by providing instructional videos on 

how to draw, play sports, and cook to its 

7,000 daily active members.

Despite the new locations, initiatives, 

and programs introduced by the Boys 

& Girls Clubs of Benton and Franklin 

Counties, the team has not lost sight 

of their long-term goal of continuing 

to enhance the lives of the youth they 

serve. “Through all of these changes, 

important lessons are being taught,“ 

remarks Brian Ace. “As a society, we 

place a lot of unrealistic expectations 

on young people. As a parent, I do as 

well.” Within the walls of the Boys & Girls 

Club is a safe environment where young 

people not only learn about academic 

subjects, but also how to navigate some 

of the deeper, personal challenges that 

many of us face while growing up.

“Around the transition between middle 

school and high school is when I felt 

the impact the club had on me. I began 

having problems in my personal life, 

where I questioned my existence, 

my appearance, and wondered if I 

was enough,” says Cindy Salgado, a 

longtime club member. Mental health 

and personal insecurities are common 

issues that Boys & Girls Club staff often 

help club members like Cindy navigate 

through their teen years.

“Someone [at the club] saw me 

struggling and offered me a hand. 

Someone let me express my emotions 

and heard my story.”

Reflecting on her time at the club, 

Salgado says, “Throughout my eleven 

years as a club member, I knew I always 

had support staff available at my 

discretion and a family I could always 

turn to for any type of situation.” With 

the help of her mentors, Cindy grew 

past these problems and refocused 

on her studies to enroll in the Running 

Start program at her high school. More 

recently, she was named the 2021 

Organizational Youth of the Year (the 

highest honor given to club members) 

for her work as an ambassador for 

the club and the voice for all of the 

organization’s young people. “At the 

end of the day, the club is built on 

family love.”

It is often hard to put into words how 

the work of an organization impacts 

the lives of individuals. Though like 

most other success stories, it often 

takes strong leadership at the helm, 

many passionate hands willing to work 

toward a common goal, and the ability 

to adapt and create opportunities out 

of the challenges that surface along the 

way. The work that goes on in each of 

the Boys & Girls Clubs of Benton and 

Franklin Counties locations acts as a 

piece of the puzzle for creating a better 

future for the community at large. With 

the obstacles given to this organization, 

coupled with its ability to grow under 

immense pressure, it can be said that 

that the work being done by the club 

is representative of the growth of its 

own members.

“If I were giving advice, it would be to 

find what you are passionate about and 

to pursue it. Youth need to understand 

that their passions will change over 

the years,” Executive Director Brian 

Ace says. 

“The ability to adapt while you are in 

the middle of your journey and to focus 

and tweak goals throughout your life 

is essential to personal success. In the 

vernacular of 2020, be willing to pivot.”

AT THE END OF THE DAY, THE CLUB 

IS BUILT ON FAMILY LOVE.
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ECONOMIC UPDATE

Consumer confidence, average hourly 

earnings, new housing starts, consumer price 

index, small business optimism, durable 

goods orders, nonfarm payrolls, the list goes 

on and on. The parade of data releases never 

ceases. Financial news television networks 

don’t bother removing the “Breaking News” 

graphic. It’s all breaking news, all the time! 

The nattily dressed investment professionals 

wave their arms around and tell us why the 

latest news is important and market moving, 

and of course stock and bond investors play 

along by pushing prices up and down. Trying 

to keep up is exhausting. It can feel like a 

full-time job. 

When a much younger Anthony found 

himself on a bond trading desk in New York 

City for the first time in the fall of 2004, I 

was surrounded by the commotion of bond 

traders and TVs tuned into CNBC. Who knew 

adrenaline could stay at an elevated level 

for hours on end? Gotta keep swimming like 

sharks lest a piece of news cross the tape 

while you’re snoozing, catch you offside, and 

bring upon your untimely demise. 

There had to be a better way, and it turns 

out there was. Within weeks of starting that 

job, I stumbled upon a book published by 

our in-house economics team titled The Joy 

of Stats. In its introduction, the very thing 

causing so much heartburn—economic 

data overload, that is—was addressed. The 

antidote? You don’t have to assign equal 

weight to all economic data releases. You 

really only need to focus on the ones that 

are relevant. And the ones that are relevant 

are, drumroll please...well, it depends. What?! 

Complete letdown. 

What does it depend upon? Ask yourself, 

where is most of the ink being spilled at that 

very moment in time? Is the housing market 

finding its way into every financial news story? 

Are all eyes watching consumer confidence? 

Did last month’s job openings number jolt 

markets? It’s actually not that difficult to stick 

your finger in the air and sense the shifting 

winds of the financial markets. 

At this very moment, the market’s microscope 

is focused squarely on when the Fed will 

begin tapering. Tapering? What’s that? Please 

don’t go. It is interesting and not at all wonky, 

I promise. The Fed has been creating money 

to buy $120 billion in Treasurys and MBS 

each month as part of its easy money policies 

to fight COVID-induced economic challenges. 

This is monetary stimulus. Tapering would be 

the gradual slowing of the Fed’s purchases 

to zero. It’s being watched closely because 

any indication that the Fed will take its foot 

off the gas may place downward pressure on 

stock and bond prices. And if bond prices fall, 

interest rates will go up.  

So, if that’s where the spotlight is shining 

brightest, what should we be focusing on 

most intently? In order to answer that, it’s first 

very important to point out that the Fed has 

a dual mandate: 1) ensuring price stability 

and 2) full employment. Too much monetary 

stimulus might lead to full employment, but 

it also invites the risk of inflation running too 

hot. Too little stimulus might keep a lid on 

prices but could result in the labor market 

languishing for an extended period. It’s a 

balancing act to be sure. 

Where do we stand now? Consumer prices 

have been rising at a high rate for several 

months in a row (above the Fed’s target), 

but employment is not close enough to 

pre-COVID levels (below the Fed’s target). 

Watch consumer prices and watch the 

unemployment rate! These stats are 

published monthly. As of this writing, the 

Fed’s taper announcement is widely expected 

to come at the end of this year. If consumer 

prices rise more slowly than expected and/or 

the employment picture darkens, then expect 

the Fed to delay any tapering into 2022.  

Anthony Smith, CFA®, Portfolio Manager, Community First Bank & HFG Trust

10-Yr Treasury Yield (2000-Present) This graph shows the 
decline in interest rates since the turn of the century. If the Fed 
tapers, there is a concern that interest rates may rise.

Consumer Price Index (2000-Present) Inflation is currently 
running at approximately 5%.

Federal Reserve Balance Sheet (2000-Present) This graph 
illustrates the magnitude of quantitative easing in 2008, 2013, 
and present day. Tapering would be displayed as a gradual 
flattening of this chart.

S&P 500 Index (2000-Present) There is a concern that when 
the Fed starts tapering, equity markets might pull back.

Unemployment Rate (2000-Present)
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A native of Prosser, Washington, Jarrod Miller 
earned his bachelor’s degree in economics from 
Pacific Lutheran University before going on to 

obtain a master’s degree in accounting from Central 
Washington University. In 2019, he founded Solvent 
Financial and Consulting, a full-service accounting and 
business consulting firm serving business owners 
throughout the Tri-Cities. Today, he specializes in 
healthcare consulting with expertise in tax preparation 
and planning, bookkeeping and financial statement 
preparation, as well as simplifying and automating 
payroll processes.

What’s the biggest issue you see when business 
owners reach out?
A lack of organization and blurred financial clarity. 
Most clients come to me without any financial 
software, record of their outstanding payables, 
or how many days of operating cash they have 
available, to name a few. 

What’s the future look like for business owners?
Adapting to new technology. The more tasks that 
can become automated, the more time business 
owners have to focus on running their business. 
Automation and integration with finances, sales, 
inventory, etc., allow the business owner to make 
real-time decisions that allow opportunities 
for growth. This is the future, and the real-time 
feedback will most definitely contribute to success.

How can business owners manage their cash flow 
to prepare for uncertain times?
This question can have an infinite number of 
answers. Have a line of credit available before 
you ever need it. Assess your inventory. Dive into 
every expense. Have a great relationship with your 
accountant and banker!

What’s one thing you see few business owners do?
Tax planning. Very few business owners take 
the time to understand the ever-changing tax 
law. Maximizing deductions and minimizing their 
effective tax rate could increase cash flow when 
trying to navigate uncertain times.

What advice do you have for business owners?
Take time to understand your problems. One of 
my favorite business figures is Marcus Lemonis. 
Marcus preaches three things: people, process, 
product. I try to follow this thought process as I’m 
evaluating businesses and seize the opportunity to 
improve their financial situation.
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R estaurants located in heavily 

populated, suburban areas 

often face fierce competition 

from surrounding businesses. Throw 

in the challenges of a nearly two-year 

pandemic, and most would think the 

product would be the perfect recipe 

for a business venture gone wrong. 

For Keith Moon, however, it has been 

an opportunity to showcase and uplift 

his industry colleagues—proving that 

the light we create for others can often 

illuminate our own path to professional 

and personal fulfillment.

From paying off school lunch debt to 

lending a helping hand to families in 

need, Keith serves up more than just 

burritos at his Richland-based restaurant. 

Acts of kindness, both big and small, 

have become his calling card, and he’s 

determined to not just build a business, 

but to build up others along the way.

You’ve become well known on social 
media for your support of other local 
small businesses, but you began lending 
a helping hand in the community long 
before the pandemic hit in 2020. What 
inspires you to give back? 

My family and I are entrepreneurs 

through and through, and I know 

firsthand the risks, rewards, struggles, 

successes, failures, and the impact even 

a small decision can have on the entire 

family. Small businesses and their owners 

shoulder so much responsibility and are 

often the first ones in, the last ones to 

leave, and the last ones to be paid. I have 

enormous appreciation for those willing 

to take the risk. And while we’ve seen 

success, I enjoy helping small businesses 

who are trying. The key word is “trying.” 

One of my favorite quotes is, “There are 

those who make it happen, and those 

who watch it happen.” Overall, small 

businesses make it happen locally and 

nationally for so many communities! 

My biggest inspiration to continually 

give back is knowing that it is making a 

difference in someone’s life. The smallest 

act of kindness can have such a ripple 

effect and seriously change the course of 

someone’s life.

You began working at Tumbleweeds, 
a family-run business you purchased 
from your mother in 2014, at just 14 
years old. How has your involvement 

in the local restaurant industry at such 
a young age influenced the way you 
view community and the outreach you 
do today?  
I started helping after school when we 

had a shortage of workers. That evolved 

into a 40-hour per week gig throughout 

school, and then I just continued working 

in the family business after high school. I 

purchase Tumbleweeds from my mother 

in September of 2014. I have always 

thought that whatever you are doing, you 

can find a way to do what you want to do. 

We all have our circle of influence, and 

being “stuck” at the restaurant helped me 

understand that this was my avenue, and 

this was going to be the tool that I would 

use. Every day, I try to find a way to be 

that sparkle in someone’s day that they 

carry with them wherever they go, and 

I just try to leave an impression. I want 

them saying, “That was a good taco, but 

that guy at the drive-thru window was a 

hoot.” Being that word of mouth is the 

best kind of advertising, I thought, “Let’s 

give them something to talk about.”

Our evolution from being customer-

focused to being community-focused 

HERO HIGHLIGHT

COMMUNITY OVER COMPETITION

With Keith Moon, Owner of Tumbleweeds

has been clear. I’ve found that using 

our platform for outreach to other local 

businesses has been great because it 

connects all of us. Not everyone who 

has been to Tumbleweeds has been 

to Bangkok Thai Restaurant, and not 

everyone who has been to Bangkok 

Thai Restaurant has been to Atomic 

Restaurant. By reaching out to these 

business owners and their customers, 

it inadvertently gives us all a reason to 

appreciate and help one another. The 

business owners of these places are 

always happy for someone to share or 

talk about their place, and in doing that, 

they will ultimately talk about my place. 

So, it’s a win-win! 

My heart is really with our customers 

who continually support us and our other 

local businesses.

From school lunches to small business 
shoutouts, your community-over-
competition philosophy has brought 
much needed relief to those who are 
struggling. Who has been the hero in 
your life? 
I have two heroes that I need to mention 

here. The greatest hero in my life has 

I have enormous 

appreciation for those willing 

to take the risk. And while 

we’ve seen success, I enjoy 

helping small businesses 

who are trying.

Do you know a local hero? 
Submit their story to marketing@community1st.com
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been my wife of 12 years, Jane. As a 

young and naïve teenager, I selfishly 

thought that living a single life and not 

having any obligations, family, or kids 

would pave the path for the 

easy road through this life. 

My naivete was my biggest 

downfall because I have found 

no greater joy than being in her arms 

with our two children, Skyler and Carter. 

I have learned more about compassion, 

empathy, and forgiveness than I ever 

could have if our paths had not crossed. 

My other hero is a customer of mine 

who has been coming in for years. 

They helped me be more aware and 

taught me perhaps the greatest lesson 

I have ever learned: Do not miss your 

opportunity. Years ago, we had a girl 

working here who had a small child 

and big problems. She was unstable in 

her relationships and was behind on 

obligations. She was trying the best she 

could but could never really get ahead. 

She had a broken back window of her 

van that I had known about for months. 

A customer of mine brought this broken 

back window to my attention and simply 

asked If I could get the make, model, and 

year of the van because he would like 

to get her a new window anonymously. 

I was completely shocked, but did as he 

asked and got the information. 

Upon learning about the offer, the 

employee mentioned that she actually 

needed new brakes more than a back 

window. When I mentioned this to our 

customer, he ended up getting her 

new brakes and replacing her window 

and asked for nothing in return. I was 

talking with him about that experience 

shortly afterwards and was expressing 

that I felt a bit ashamed. This was my 

employee. I knew about the window, 

and I did nothing about it. I missed my 

opportunity. His presence in my life 

makes me a better person because I am 

now more conscious and aware of those 

opportunities to spread kindness and 

make a difference in someone’s life.

You’ve donated water, reduced school 
lunch debt, and given to non-profits 
throughout the Tri-Cities. Is there a 
favorite memory or moment you are 
most proud of? 
I learned over time not to use the word 

“proud.” In answering this question, 

I’ll choose the word “humbled.” I am 

humbled to have the opportunity to 

make a difference. I am humbled to 

have a family, team, and customer base 

that supports our efforts to make a 

difference. I am humbled to be a part 

of this community and humbled that 

our customers choose us on a daily 

basis. As long as they keep coming and 

supporting our restaurant, I pledge to 

keep having their back and to not miss 

the opportunities that are put in my path.

The first real act of giving we did was 

back in 2015 when we did a fundraiser 

for an employee whose son was 

diagnosed with leukemia. The family 

had to relocate to Seattle to be near 

Children’s Hospital. We renamed our 

crisp bean burrito the Dustin Burrito for 

a whole week and donated 100% of the 

proceeds to this family. We ended up 

raising over $20,000, and I know it made 

an impact on their lives. I didn’t miss the 

opportunity, and I credited that to the 

abovementioned hero. I could have done 

nothing and that would have been fine, 

but we actually made a difference and it 

just felt good! Humbled!

What advice would you give to someone 
who is looking to make a positive impact 
on their community? 
My advice is to treat people like you want 

to be treated, and if you are thinking 

about it, just do it. Don’t do the expected; 

do the unexpected!  

Be so great that all they can talk about is 

how great you are. I am a firm believer 

that greatness is a choice. You have to 

choose greatness, and my advice is to 

do just that. You are not defined by what 

happens to you, but by how you respond 

to what happens to you. My other advice 

is to never say “no” unless to say “no 

problem.” Believe the other person has 

the best intentions and that they’re 

acting within what they believe is the 

best way possible. Don’t take anything 

personally, don’t make assumptions, and 

always do your best! 

Read the book Go Giver by Bob Burg—

most influential book I have ever read.

Follow Tumbleweeds on Facebook 
(@tumbleweedsmexicanflair) or 
stop by to enjoy one of their unique 
culinary creations at 894 Stevens 
Dr. in Richland, WA.

BURNSIDE BAKERY

This peach crisp is a flavorful, gluten-
free pie containing healthy ingredients 
not often found in pie—not to mention 
it takes half the time! 

Baked goods are a treat, so indulge 
by using the best ingredients like real 
vanilla and fresh fruit. If you are running 
short on time, use frozen peaches 
or leave the peels on. The taste and 
texture will be slightly different but will 
still produce a tasty alternative.

Prep: 15 minutes
Servings: 8
Bake time: 30 minutes

Filling:
4 cups sliced fresh ripe peaches
⅓ cup packed light brown sugar
3 tablespoons corn starch 
2 tablespoons freshly squeezed
   lemon juice

1 teaspoon grated orange zest
1 teaspoon real vanilla extract
½ teaspoon freshly grated nutmeg
1 tablespoon brandy (optional)

Crisp topping:
½ cup whole oats
½ cup almond flour
½ cup chopped pecans
½ cup packed brown sugar (light or dark
    for a molasses flavor)
1 teaspoon salt
5 tablespoons unsalted cold butter

Preheat oven to 350° and place rack in 
the middle of the oven. 

For the topping, combine all ingredients 
until clumps form. You can melt the 
butter if you prefer, but make sure to 
put the topping in the freezer so the 
butter can firm up prior to baking for a 
nice crunchy topping.

Peel and slice the peaches, place in a 
large bowl with all filling ingredients and 
toss until evenly coated.

Transfer peaches with juice into an 
8-inch baking pan or pie dish. 

Sprinkle with topping. If you chose to 
freeze your topping, make sure you 
break up any large clumps to get a good 
even layer.

Bake until the crisp is browned on top, 
and a fork can easily pierce a peach 
slice (approx. 30 minutes. If your 
peaches are firm, you will need to bake 
it for approx. 45 minutes.) 

Serve with fresh whipped cream or ice 
cream…enjoy!

PEACH CRISP

Antionette Burnside
Product Manager,

Community First Bank 
& HFG Trust

WEEKDAY AND 
WEEKEND OFFICE

ZOOM

PHONE AND 
HOUSECALL 
APPOINTMENTS

Coke Roth Law Office
WILLS

TRUSTS

POWERS OF 
ATTORNEY

PROBATE

BUSINESS

REAL 
ESTATE

coke@cokerothlaw.com

509.783.0220

I am humbled to be a part of this community and
humbled that our customers choose us on a daily basis.
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women IN FINANCE

How do you define “leadership”?   
Dora: A leader is someone who 

demonstrates to the team that each 

teammate is an equal. A leader teaches 

growth, provides confidence, and 

challenges each individual.    

Megan N.: When I think of leadership, 

I think of words like “responsibility,” 

“inspiration,” “mentoring,” and 

“accountability.” It has nothing to do 

with power and everything to do with 

the impact you make on the lives of 

those around you. 

Megan P.: Today’s exceptions set the 

expectations for tomorrow. A leader 

is someone who values the success 

of their team above themselves. They 

generate team success by holding 

everyone accountable, providing 

encouragement to grow, and setting 

the example.

Who is a leader that you look up to 
professionally, personally, or both?
Dora: Still to this day, my parents are 

who I look up to both professionally and 

personally. When I have challenges in 

my business, it’s their advice that I seek. 

They taught me that a successful career 

is important, but not at the expense of 

family. They made family time a priority 

and so do I.

Megan P.: Tina Fey. Not only is she a 

brilliant actress with incredible comedic 

talent, but she has been blazing the 

trail for women off the screen as well. 

It began when she became the first 

female writer for SNL and continued 

as she produced and wrote some 

of the most quotable movies and TV 

shows we love today (think Mean Girls 

and 30 Rock). She has done all of this 

consistently, unapologetically, and with 

her head held high. 

“Whatever the problem, be part of the 

solution. Don’t just sit around raising 

questions and pointing out obstacles.” 

-Tina Fey, Bossypants

Martha: Being the only female advisor 

working within a team of men, I look up 

to HFG Financial Advisor Megan Nichols, 

CFP®. I also look up to my mother. As 

a single mother raising four kids on 

her own, she taught me the value of 

money management.

What are some unique challenges 
faced by women in the workforce and 
in our industry in particular?   

s            eeing is believing.

Particularly if you are a woman in a 

traditionally male-dominated industry.

With the percentage of women 

holding executive-level positions in 

finance seeing a 10% increase over 

the last five years, it is important 

and fair to acknowledge the greater 

prominence achieved by women 

in the industry as of late. However, 

also important to note is that, while 

women now make up the majority 

of financial services employees, 

their presence in banking drops 

dramatically as the corporate 

hierarchy narrows. 

Why is this so? 

From sexual harassment to pernicious 

gender stereotyping, the challenges 

faced by women seeking to advance 

their careers are plentiful. Perhaps 

most obvious to the naked eye, 

however, is the lack of role models 

and mentors. As American lawyer 

and civil rights activist Marian Wright 

Edelman would say, you can’t be what 

you can’t see. 

Representation across industries and 

throughout hierarchies matters—and 

not just for ambitious women. It is 

important for those in the workforce 

and for those looking to join the 

workforce, regardless of gender, to 

be exposed to an organizational chart 

that accurately reflects the world we 

live in today.

The benefits of having women in the 

workplace are well documented, too. 

Studies show that women at work 

encourage collaboration, decrease 

employee turnover, and even boost 

the bottom line. So, with women 

in nearly every industry paving the 

way, it is becoming increasingly 

important to highlight those who are 

breaking barriers for the generations 

that follow.

The following Q&A aims to highlight 

four women who are thriving in 

finance: Dora Castaneda, Vice 

President and Mortgage Consultant; 

Martha Gonzalez, Client Services 

Representative; Megan Perry, Wealth 

Planning Manager; and Megan 

Nichols, Certified Financial Planner™. 

Below they discuss the importance 

of female role models in leadership, 

the allure of working in finance, the 

challenges women face in their field, 

and their personal words of wisdom 

for the next generation.
MEGAN PERRY

Wealth Planning Manager,
Community First Bank & HFG Trust

A LEADER IS

SOMEONE WHO

VALUES THE SUCCESS

OF THEIR TEAM

ABOVE THEMSELVES.
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Dora: For some women, it’s a challenge 

to successfully balance the workplace 

and family life. I’ve felt guilty many times 

when working late or on weekends 

when I should have been spending 

time with family. I feel that I’ve missed 

out on family moments. Women are 

also underrepresented in finance and 

sales, which can make it challenging. 

Sometimes I feel I have to work 

harder to prove myself—that I have 

the knowledge and expertise. I’m also 

hesitant to get involved in certain things 

as a woman in business.

Martha: There are cultural challenges 

as well. In my culture, men are the 

ones to make the money while women 

assume the role of homemaker. 

Traditionally, it has been taboo 

for women to be involved in the 

family’s finances. 

Megan N.: The financial services 

industry is a male-dominated industry, 

which means there are fewer women 

to relate or look up to. It can become 

a challenge when colleagues feel more 

comfortable working with other men or 

when they engage in male-dominated 

activities, such as golf. This “boys club” 

dilemma can make it difficult for women 

looking to move up or into leadership 

roles simply because they are not 

as close to co-workers and/or those 

in power.

Megan P.: The expectation that 

we need to have it all: the perfect 

balance of a happy home life and a 

successful career.

Why do you think it’s important 
to have female role models in the 
financial world?
Dora: I would say that without the 

female colleagues that have crossed my 

career path, I wouldn’t be where I am 

today. These women have taught me to 

be stronger and to keep moving forward 

when challenges hit. They have helped 

me out when I needed it. They make 

me feel “normal” by sharing their own 

stories. Together, we learn to be better. 

I make an effort to surround myself with 

these female peers and role models.

Megan P.: Role models are essential to 

inspire the next generation. Financial 

advisors are not born overnight; 

it requires years of education and 

experience. Role models can help 

inspire those just beginning down their 

path to continue building their financial 

career while increasing the presence of 

women in finance.

Martha: We need to show the world 

that men and women are equal—both 

at home and in the workforce.  

Megan N.: It’s always nice to see people 

who you can relate with doing things 

you hope to do. The more female role 

models we have in our industry, the 

more talented women will be enticed to 

join. Women in our industry need to be 

not only role models, but mentors and 

friends to other women as well.

MARTHA GONZALEZ
Client Services Representative,
Community First Bank & HFG Trust

GROWING UP, MY MOM 

ALWAYS TAUGHT ME

THE IMPORTANCE OF 

SAVING MONEY. I WANT 

TO SHARE THE SAME 

WITH OTHERS.

DORA CASTANEDA
VP & Mortgage Consultant,

Community First Bank & HFG Trust

I WOULD SAY THAT 

WITHOUT THE FEMALE 

COLLEAGUES THAT HAVE 

CROSSED MY CAREER 

PATH, I WOULDN’T BE 

WHERE I AM TODAY.

Left to right: Dora Castaneda, Megan Nichols, Martha Gonzalez, and Megan Perry

What words of wisdom would you 
share with young women who are 
looking to make an impact at work 
and/or in their community?  
Megan P.: Live your life proactively, not 

reactively. Know your values and goals 

and make every decision with them 

in mind.

Martha: If you know a different 

language other than English, offer 

to interpret. You will be surprised by 

how many people don’t participate in 

their company’s 401(k) plan or other 

company benefits simply because of 

the language barrier. You can make a 

difference in someone’s retirement.

Megan N.: Get involved. There are 

many non-profits looking for volunteers 

and board members. If you have 

opportunities at work to step up and be 

part of a project, even if it doesn’t seem 

very important, do it. Eventually you’ll 

need to be selective about what you 

say “yes” to, but when you’re starting 

out and making a name for yourself, the 

more exposure you can get, the better. 

Getting involved, particularly with causes 

you believe in, also adds meaning to 

your life and work.

What made you gravitate toward the 
financial services industry? 
Megan N.: I entered the financial 

services industry when I got a job 

as an assistant while still in college. I 

stayed because I found a career path 

that provides a nice balance between 

analytical work and social interaction. 

Plus, helping people plan their 

financial futures is very rewarding. The 

relationships we build with our clients 

make the job worthwhile.

Megan P.: The desire to share my 

knowledge in an area that affects 

everyone but that is consistently 

shrouded in a veil of mystery.

Martha: I enjoy working with numbers 

and learning ways to save. Growing 

up, my mom always taught me the 

importance of saving money. I want to 

share the same with others.

MEGAN NICHOLS
Certified Financial Planner™,

Community First Bank & HFG Trust

THE MORE FEMALE 

ROLE MODELS WE HAVE 

IN OUR INDUSTRY, 

THE MORE TALENTED 

WOMEN WILL BE 

ENTICED TO JOIN.

3231



Merit Badge opportunity for Scouts 

Classrooms funded for Tri-Cities teachers

Wishes granted to local kids

Forever homes found for pets 

Blankets for people battling cancer  

Warm meals served to homebound seniors

WE SEE MORE 
THAN A SUBARU.

1
10
25
31 
80  

126,000

And countless lives impacted by a 
growing list of community partners.

Learn about the 2021 Subaru Love Promise Customer and 
Community Commitment Award at MCCURLEYSUBARU.COM

Your vehicle can support our community in many ways.

INVESTMENT

DEVELOPMENT

We invest in our communities
and work with partners to assess 
unique and viable opportunities 

that include the renovation of 
existing buildings, the purchase of 
vacant land, or the establishment 

of new and innovative projects.
Let’s invest together.

+1 509 545 3975
elitecnd.com
@elitecnd

Giving answers is easy. Asking the right questions 
is hard. Yet that is just what PayneWest agent, 
Brandon McEwen does to completely understand 
which policy is best for your business. 
Call Brandon today, (509) 946-2605.

PayneWest.com

You don’t have  
to know insurance.  
You just have  
to know me.
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