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In 2006, author and sociologist 
Jon Witt drew upon the teachings 
of C. Wright Mills to come to the 
conclusion that the hamburger is 
more than just a meal, it’s a miracle. 
A miracle not in the supernatural 
sense, he says – but a miracle in 
that it is a symbol of our immense 
human interdependence, neatly 
packaged and small enough to fit 
in the palm of our hand. It is the 
product of our collective knowledge 
and shared skills, something we so 
often take for granted. 

Witt goes on to explain that we rely 
on an entire network of individuals 
who use their knowledge and skills 
to perform the many tasks that 
make the hamburger possible: 
the farmer who raised the cow, 
the craftsman who created the 
butcher’s tools, the butcher who 
produced the patty, the baker who 
crafted the bun, so on and so forth. 

As simple as a hamburger may 
appear, it is almost overwhelming 
to deconstruct each of its individual 
parts. In fact, to create one from 
scratch on our own – to raise the 
cow, source the yeast, salt, flour, oil, 
and sugar, etc. – might be enough 
to send the most carnivorous 
individual to the nearest fruit tree. 
By all accounts, Mr. Witt was right – 
the hamburger really is a miracle. 

So, what do the theories of Jon Witt 
and C. Wright Mills have to do with 
this publication? 

If we take this “hamburger-is-a-
miracle” philosophy and apply 
it more broadly, we are likely 
to uncover thousands of our 
community’s most hard-working 
members, quietly laboring to 
create a place for each of us to call 
“home.” They are the line cooks, 
teachers, plumbers, and engineers 
who lessen the burden of their 
neighbors by bringing to the table 
their own set of specialized skills. 
Wondrously efficient, this concept 
of interdependence is so intricately 
woven into our lives that, for many 
of us, it has become unnoticeable; 
and our gratitude for these 
individuals, whose contributions 
help to simplify life’s most complex 
tasks, is regretfully muted by the 
hustle and bustle of our daily lives. 

Our goal is to illuminate these doers, 
helpers, leaders, and achievers in 
our community who have touched 

our lives, in ways both large and 
small, and share their stories within 
the pages of this magazine. Through 
the sections that follow, you will 
hear the voices of local business 
owners, read stories on global 
trends and the economy, and see 
the faces that have been serving 
you, in some capacity, for decades. 
Connect is a physical reminder of 
what makes our unique cluster of 
cities a true community. 

For our team here at Community 
First Bank and HFG Trust, this 
collection of articles is our 
gathering place to give thanks to 
you, our partners and allies, whose 
enduring support has sustained 
us for over three decades (and 
counting). This first issue has been 
a new adventure, earnestly crafted 
with a lot of care, attention, and 
excitement, and we couldn’t be 
more thrilled to finally share it 
with you. 

CONNECT: THE FIRST ISSUE

LETTER 

FROM 

THE 

EDITOR
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by Adriana Doyle, Editor



We are halfway through 2019 and 
off to a great start this summer, even 
after one of the most strenuous 
winters in recent memory. It was clear 
the challenges with weather affected 
many businesses and sectors in our 
area, which goes to show just how 
fragile an economic ecosystem we all 
live in.  

As we see the infrastructure progress 
spreading from South Kennewick 
all the way to West Richland, we 
can’t help but feel optimistic and 
excited for the opportunity to serve 
this great community. Whether it is 
in residential housing, commercial 
construction, or public works, growth 
is surely abundant. Community First 
Bank and HFG Trust have served this 
area for over 35 years as the last 
remaining locally owned financial 
institution. We know if our goal is 
to serve another 35 years, we have 
considerable work to do. In 2018, 
we laid our personnel foundation 
and enhanced our technology 
infrastructure, allowing us to better 
serve our clients and provide the 
kind of user experience one would 
remember. Our overarching purpose 
remains to “Build a Multigenerational 
Legacy of Success” and our mission 
is to be our clients’ “Financial Partner 
for Life.” These two basic mantras 
guide our strategic decisions and 
motivate our day-to-day interactions. 
To be our clients’ Financial Partner 
for Life means that we are completely 
focused on looking out for their best 
interest. We strive to find solutions 
that care for our clients in the most 
friendly, effective, and efficient 

way. This is what we call being a 
“champion” for our clients. As the 
famous saying goes: “When you’re 
taking care of the customer, you can 
never do too much. And there is 
no wrong way…if it comes from the 
heart.” – Debbi Fields

In reality, this concept makes a lot of 
sense in a strategic plan; and yet, so 
many fall short in the implementation 
stage. Our staff and leadership 
team continue to work tirelessly 
to ensure policies and procedures 
do not excuse us from fulfilling our 
mission to our clients. As we strive to 
provide the best external service we 
can, we often remind ourselves that 
these values also apply internally. It 
is so important that our dedicated 
staff take care of one another, 
because no organization succeeds 
without effective teamwork and 
communication. 

When we each make these standards 
the focus of our daily routine, our 
environment becomes positive and 
exciting, and business success is 
sure to follow. I will leave our valued 
clients, employees, and community 
with this quote: “To get the full value 
of joy you must have someone to 
divide it with.” – Mark Twain

Our wish at Community First Bank 
and HFG Trust is to fully commit to 
giving and being a Champion for 
others. That is our definition 
of Community. 

A NOTE FROM THE CEO

“WHEN 

YOU’RE 

TAKING 

CARE 

OF THE 

CUSTOMER, 

YOU CAN 

NEVER DO 

TOO MUCH. 

AND THERE 

IS NO 

WRONG 

WAY…IF 

IT COMES 

FROM THE 

HEART.” 

– DEBBI FIELDS
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by Eric Pearson, CEO of Community First Bank & HFG Trust
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Purchasing a home is not just a big 
decision for our clients, it is often one 
of the biggest financial decisions they’ll 
ever make. That is why during this 
process, it is more important than ever 
for clients to feel empowered to ask the 
right questions.

To help eliminate some of the confusion 
associated with the purchase of real 
estate, I have answered some of the 
most frequently asked questions I 
receive from clients and first time home 
buyers below.

What mortgage options are available? 
When it comes to impulse buys, a 
house typically isn’t included in the 
mix. That is why understanding all
aspects of the different loan options

available is so important. The best way 
to determine the option that is right 
for each individual is to simply sit down 
with a mortgage lender and have a 
conversation. Sometimes it’s hard to 
decide what option is best, from fixed 
rate, adjustable, FHA, VA, and first time 
home buyers, the mortgage selection 
process can be tricky. From financial 
goals, price range, current interest rates, 
to your budget and mortgage estimate, 
there are many factors that will dictate 
which option might be best for you. 
Having someone walk you through the 
process and explain the ins and outs of 
each option is invaluable.

How much do credit scores affect 
interest rates?
Typically, it depends on the loan…and 
credit. The rule of thumb is this: the 
higher the score, the lower the interest 
rate. Some loans, such as Fannie Mae 
(FMNA) or Freddie Mac (FHLMC), are 
very score-sensitive, meaning the lower 
the score, the higher the interest rate 
and mortgage insurance premiums. 
The opposite is true with a higher credit 
score. Although, keep in mind that 
with other loans score doesn’t matter 
as much. With loans like FHA, VA, and 
credit, for example, credit scores still 
affect interest rates, just less so than 
with conventional loans.

What does it mean to be “preapproved” 
vs. “prequalified”?
Preapproved means a loan officer has 
reviewed income documents, proof of 
assets to close, employment verification, 
and credit report. This means once our 
clients find the home of their dreams, 
they are good to go with little to 
no delays.  

Prequalified means information 
has been communicated, but no 
documents have been received. That 
means no approval, at least not yet. I 
would recommend that everyone get 
preapproved when searching for a 
home, as this guarantees closing on 
time without delays.

What is Private Mortgage 
Insurance (PMI)?
Private Mortgage Insurance protects 
lenders if the borrower stops making 
payments on their loan due to 
foreclosure. Typically, PMI is only 
required if a borrower makes a down 
payment of less than 20 percent or 
refinances with less than 20 percent 
equity. If a loan requires PMI, it 
will increase the borrower’s 
monthly payment. 

HOME LOANS: BREAKING DOWN THE BASICS
by Derek Robinson, VP & Mortgage Consultant, NMLS#1616459, Community First Bank NMLS#409021
Community First Bank is FDIC insured and an Equal Housing Lender

509.946.8701

W. Van Giesen St.
West Richland, WA 99353
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We have never had a 
home loan go so smooth. 

“
”

The Community First Bank

Home Loan Team:

Derek Robinson, VP and Mortgage Consultant

Dora Castaneda, VP and Mortgage Consultant

Jamin Clark, SVP and Mortgage Dept. Manager

Photo by Kim Fetrow Photography

-Ken and Ann B.



HOME
SWEET
HOME
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“What we love about our new home (our little slice 

of paradise)....waking up to tropical birds chirping, 

learning about the plants and trees in our yard, 

eating fruit off our very own trees, getting to eat 

outside everyday, seeing the big beautiful ocean 

each time we drive home, the quaintness of our 

house and realizing we were meant to live in Hawaii. 

The team’s communication during the entire process 

made us feel like we never had to worry about 

financing and could focus on moving into our 

dream home. Thanks Community First Bank!” 

-Ken and Ann B.



Walking through the halls of the 
newly built Tri-City Union Gospel 
Mission with Executive Director, 
Andrew Porter, it is difficult to 
comprehend the emotional 
distances he and his team traveled 
to arrive here. From its spacious 
chapel, updated dormitories, and 
freshly built classrooms, the men’s 
shelter seems to have undergone a 
complete metamorphosis, leaving it 
unrecognizable from the tiny soup 
kitchen that first opened its doors in 
Pasco in 1954. Now equipped with a 
full-size commercial kitchen, outdoor 
walking path, and a re-imagined 
check-in process, the sterility of the 
men’s shelter is offset by the smiling 
faces milling around its various 
corridors and the bright décor 
sprinkled throughout the property.

Indeed, the new building is nothing 
short of pristine; but for Andrew, the 
allure of this shelter and its mission is 
deeply personal. Plagued by some of 
the very same vices that have driven 
thousands of men and women to 
the doors of the Mission, Andrew 
too experienced homelessness and 
the need for a helping hand. His own 

unique experiences have made his 
understanding of the plight of these 
men and women a product of more 
than just his empathetic heart. For 
years he walked in their shoes. 

In the 1990s, Andrew’s unyielding 
desire to help those in need took 
him to the sidewalks of Seattle where 
he ran a street ministry with the 
help of his good friend, Carol. With a 
van packed full of food and various 
clothing and hygiene supplies, the 
pair handed out care packages and 
took pause to connect with a portion 
of the city’s forgotten population.  
While others walked swiftly by, careful 
to avoid eye contact, Andrew inserted 
himself into their lives, shining a light 
on their humanity and providing what 

he could to see them through to the 
following day. 

Driven by what he describes as a 
calling from a higher power, Andrew 
eventually headed to Eastern 
Washington where he began his 
career with the Tri-City Union Gospel 
Mission as the Associate Executive 
Director, working directly under his 
father, Don Porter. Since taking over 
the position as Executive Director in 
2013, Andrew has led the Mission’s 
efforts to provide countless hot 
meals, warm showers, weekly food 
boxes, and home and school supplies 
to our community’s most vulnerable 
residents - all completely free 
of charge.

With a laundry list of goals, obstacles, 
and needs waiting to be met, it can 
be all too easy to breeze past the 
moments of calm in between,

“OUR ORGANIZATION 

  CHANGES LIVES”
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Andrew Porter, Executive Director, in one of the men’s shelter’s newly 
renovated dormitories

Executive Spotlight:
Andrew Porter
Executive Director of the Tri-City Union Gospel Mission

by Adriana Doyle



becoming the Executive Director 
in 2013.

I oversee the operations of the 
organization - the men’s and 
women/children’s facilities and 
their supporting departments. I 
am also responsible for all financial 
aspects, including raising funds 
and developing an annual budget. 
I currently have a staff of 24 
employees, up from 10 when I first 
arrived in 2009.

Why are you passionate about THIS 
organization and THIS mission?
I know God has called me to the 
Tri-City Union Gospel Mission. My 
passion is driven by witnessing first-
hand the transformations that take 
place here. I’ve watched those who 
come in struggling, destitute, and 
defeated, and see them become 
people who experience success, 
develop confidence, and are 
ultimately triumphant in the face 
of adversity.     

What has been your biggest source of 
pride as Executive Director?
The most exciting accomplishment in 
my tenure has been the development 
and construction of our new 40,000 
square foot men’s facility. The 
objective for this building was to 
create a place where anyone walking 
through our doors 
would have the 
opportunity to 
change their life.  

What would you 
tell someone 
who is thinking 
about donating or 
volunteering with 
your organization?
I would tell 
people that our 

organization changes lives - there 
are thousands of people living in our 
community who have received help 
from the Mission. We are completely 
funded by the caring people and 
businesses of the Tri-Cities, and we 
receive no government funding of any 
type. I would also say volunteering 
impacts our organization immensely; 
we rely on volunteers to help us with 
our day-to-day operations.  

What are the dominant challenges 
the Tri-City Union Gospel Mission 
faces and how can/does the 
community help to alleviate them?
A challenge we always face is raising 
community awareness of how vital 
our services are and the impact our 
organization has on people’s lives. 
Our best advocates are people 
who have toured our facilities and/
or volunteer. Of course, there are 
always financial challenges; but this 
community has supported us for 65 
years and we are confident they will 
continue to do so.

focusing instead on all that lies 
just ahead. For Andrew, however, 
one of those moments occurred in 
November 2018, when his father, 
Don, attended the ribbon cutting 
ceremony for the Mission’s new 
facility. It was a celebration that took 
place just months before his passing 
the following March. Impossible to 
breeze past, it was a moment that 
Andrew now holds close as he honors 
Don’s memory and continues the 
work his father began so many 
years ago.

What led you to your position as 
the Executive Director of the Tri-
City Union Gospel Mission and 
what are some of the day-to-day 
responsibilities involved in your role? 
Having been homeless myself for 
several years in the 1980s, I have 
always had a heart for others that are 
homeless and struggling to get on 
their feet. I began a street ministry in 
Seattle in 1990 and ran it for a couple 
of years. I came to Tri-City Union 
Gospel Mission in 2009 as the the 
Associate Executive Director, later

“VOLUNTEERING 
IMPACTS OUR 

ORGANIZATION 
IMMENSELY”
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Andrew Porter, Executive Director, in one of the men’s shelter’s newly 
renovated dormitories

Meaningful Memories: A photo collage documenting 
Andrew and Carol’s work in Seattle is kept on display 

in Andrew’s office



What are your goals for the 
organization over the next five years? 
Our biggest goals for the next five 
years include the construction of a 
new Women and Children’s Facility 
and the establishment of a respite 
care program in both the Men’s and 
Women’s facilities.  

Our current Women and Children’s 
shelter was built in 1914 and it 
has room for us to house up to 35 
women and children. We would like 
to build a new, larger facility 
in Kennewick.

Respite patients are medically 
ready to be discharged from local 
hospitals, but are in need of a safe 
place to recuperate. A respite care 
program will provide a place for 
them to recover from a variety of 
medical procedures while receiving 
in-home health services if needed. 
Patients experiencing homelessness 
often have extended hospital stays 
and return emergency room visits 
because they do not have a proper 
place to recover. This program will 
eliminate this barrier to recovery 
while reducing the additional financial 
burden on the community.
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The Tri-City Union Gospel Mission 
is a Christ-centered organization, 
though they welcome residents of 
all backgrounds, with the singular 
goal of making a lasting change in 
the community through their Rescue, 
Recovery, and Restoration programs.

Over the last 65 years the Mission has 
made an immeasurable and lasting 
impact on the Tri-Cities Community, 
and it continues to do so to this day. 
Andrew and his staff rely heavily on 
the generous support of community 
members and local businesses to keep 

their doors open and their residents 
safe and healthy. If you are interested 
in making a donation, whether it is 
monetary or in the form of volunteer 
hours or household goods, please call 
(509) 547-2112 or visit tcugm.org/ for 
more information. 

Rescue
Food, shelter, clothing, health needs, 
safe loving community

Recovery
Life transforming programs, 
counseling & mentoring, work, 
accountability, responsibility

Restoration
Life skills & education, housing & 
jobs, community connection

“THIS COMMUNITY 

HAS SUPPORTED US 

FOR 65 YEARS”



Giving answers is easy. Asking the right questions is hard. 
Yet that is just what PayneWest agent, Brandon McEwen 
does to completely understand which policy is best for 
your business. Call Brandon today, (509) 946-2605.

PayneWest.com/Richland

You don’t 
have to know 
insurance.
You just have 
to know me.



TECHNOLOGY

ROUNDTABLE

by Byron Martin
CEO & Founder, Teknologize

FINANCE
by Megan Nichols, CFP 
Financial Advisor, HFG Trust

HOME LOANS
by Jamin Clark
SVP & Mortgage Department Manager,
Community First Bank

Technology has never been as important 

to businesses and individuals as it is today. 

It is difficult to find any company or person 

that doesn’t rely on technology on a daily, 

if not hourly, basis. From the cars we drive, 

to the supply of power we enjoy, to the 

work that we accomplish on computers, 

tablets, and mobile phones, technology has 

become ingrained in almost everything we 

do. Yet, we don’t think much of it. It was 

only 12 years ago that the first smartphone 

was launched. Today, 95% of 12-year-olds 

in the US have access to one. The adoption 

rate of new technology is staggering.  

Embracing that technology can be to your 

benefit in both your business and 

personal life. 

 

The flip side is that, as technology improves 

and evolves, so do the tactics of cyber-

criminals and the ways in which they exploit 

us. This means that protecting ourselves 

from unseen threats aiming to destroy our 

livelihoods will become increasingly more 

important in the future. Every technology 

advancement brings about new risks; and 

while we should embrace what technology 

has to offer, we will need to educate 

ourselves on the immediate threats around 

us in order to keep ourselves safer in a 

quickly evolving, technology-driven world.
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Robo-advisors and trendy finance apps 

like Robinhood, Acorns, and Stash are 

quickly becoming mainstream in the world 

of personal finance. Finance professionals 

are being faced with the decision to either 

embrace unfamiliar technology and the 

entirely new set of client service standards 

that comes along with it, or reject it and risk 

becoming obsolete. As newer and more 

user-friendly tools continue to emerge, it 

is critical for finance professionals to view 

these technological advancements as a way 

to enhance the client experience.  

It seems that, particularly in communities 

like the Tri-Cities, face-to-face relationships 

are still highly valued. When all is going 

to plan, 1-800 numbers and virtual chat 

functions appear to suffice; but when 

genuine guidance and customized service 

are needed, technology has simply failed 

to come up with an adequate replacement 

for the support of a trusted professional. 

Therefore, in a world where streaming and 

self-checkout reign supreme, we should 

embrace new technology to improve, 

rather than replace, face-to-face 

client interactions.  

With residential inventory hitting record 

lows in our area, buying a home has been 

a main topic of conversation among local 

residents. Naturally, these conversations 

often lead to one question in particular: 

where are interest rates heading? Although 

this question appears to be simple, it is 

made complex as the Federal Reserve 

continues to play coy, remaining non-

committal with their intentions. We have 

advised clients to focus on their specific 

situations during this time and avoid basing 

any life-altering decisions on guesswork. 

Interestingly enough, we are currently 

sitting on an inverted treasury yield curve 

where a 1-month T-Bill yields 2.18% and 

a 10-year yields 2.00%. An inverted yield 

curve can be alarming, but this has only 

been a recent revelation.

If you are currently in the market to 

purchase a home, you may be in luck. In 

November 2018, we saw an average rate 

on a 30 year fixed mortgage rate of over 

5%. However, in June 2019 the average 30 

year fixed mortgage rate was well under 

4%. This turn of events has led many clients 

who purchased homes in November and 

December of last year to already begin 

looking at a refinance to lower their 

interest rate.   

Photo by Kim Fetrow Photography
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Many local residents think of the Tri-Cities as a very slow and steady appreciating market. It 

wasn’t unheard of for us to experience slow and steady appreciation of around 3% per year, 

for time spans of up to five years. Over the course of the last three years we have seen price 

appreciation closer to 8% per year, and even higher in certain price ranges. Population and 

job growth, combined with demand, have pushed our prices to historical levels. If you look 

back to June of 2016, according to the Tri-City Association of Realtors, we had an average 

sold price of $252,000. Just last month we set a new record with an average sold price 

of $317,000.

Most real estate markets consider a 6-month supply of homes to be a balanced supply. 

That means if no new homes came on the market, based upon current sales levels, we would run out of homes to sell in six months. 

Anything less than a 6-month supply in the industry is considered a seller’s market. Anything over a 6-month supply is considered 

a buyer’s market. Based upon last month’s numbers we currently have less than a 2-month supply here in Tri-Cities, creating a 

tremendous amount of equity and opportunities for our market. Our biggest challenge as an industry is filling the need for affordable 

housing and serving price ranges below that new record average. Several new developments with unique housing solutions are in the 

works around Tri-Cities to help meet this need and we look forward to watching the continued growth over the next few years. 

SPORTS
by DJ Traver
Varsity Basketball Coach, Southridge High School

REAL ESTATE
by Lance Kenmore

Designated Broker & Owner, Kenmore Team, LLC

Basketball is alive and well in the Tri-Cities. With the creation of the 3 Cities Hoops AAU league, as well 

as the recreational leagues in our area, there are more options than ever for our young basketball 

players to develop their skills. I believe this increased availability and popularity will allow our young 

players to develop and compete on a state level annually. In fact, we have already seen this unfold in 

schools in our area. In Richland, the Gunners youth program has helped introduce the game at an 

early age, a factor that led to an impressive run for the Bombers on the local and state level. As other 

programs in our area move toward this model, the quality of basketball around the Tri-Cities will surely 

continue to improve and prosper.

As coaches, we are starting to see exponential pressure on parents and children in youth sports to 

specialize in one area at a much younger age than they ever have before. Unfortunately, what gets lost when young athletes are pressured 

into making this decision so early in their careers are the physical and emotional benefits that come from playing multiple sports. Studies 

have shown that children who play multiple sports often experience an enhancement in hand-eye coordination, better prevention of physical 

and emotional fatigue, and the development of leadership skills that can come from a change of scenery. Ultimately, great athletes will 

succeed in one primary sport, but the longer parents and coaches can stay away from applying this kind of pressure, the better off they will 

be in the long run.
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According to the UN, by 2050 
you may be one of just 9.8 billion 
people. As we continue to multiply, 
so too do our monetary resources 
and the rate at which we consume 
meat. In fact, it is predicted that 
by 2050 we will be consuming 
70% more meat than we did less 
than just two decades ago. This is 
great news for the meat industry, 
but what do these staggering 
projections mean for the health of 
our planet? According to the MIT 
Technology Review, it means the 
production of many, many more 
plant-based burgers. 

Why plant-based? 
To put it simply, due to the 
resources it takes to raise and feed 
livestock, the production of beef 
has become extremely taxing on 
the environment. According to this 
year’s review, producing one pound 
of meat requires “4 to 25 times 
more water, 6 to 17 times more 
land, and 6 to 20 times more fossil 
fuels than producing a pound of 
plant protein.” 

What’s in them?
Pea, potato, and soy proteins, along 
with oils such as coconut, canola, 
and sunflower, live among the 
ingredient lists for companies like 
Beyond Meat and Impossible Food. 
Impossible lends partial credit for 
the beef-like flavor and hue of their 
patties to soy leghemoglobin – a 
protein created with genetically 
modified yeast. 

What do they taste like?
Taste is, of course, subjective. 
However, for the average omnivore, 
products like the Impossible Burger 
will likely taste incredibly similar to 
beef. A far cry from the traditional 
veggie patties of years past, the 
Impossible Burger has a meat-like 
texture and even bleeds like beef. 
For picky eaters, beef connoisseurs, 
and true foodies, however, plant-
based burgers may leave a little 
more to be desired (lab-grown 
meat, perhaps?). 

Are they really good for 
the planet?
According to the World Resources 
Institute, Americans consume 
approximately 10 billion burgers 
annually. Moving away from the 
traditional patty to one that is plant-
based, even just 30 percent of the 
time, would result in:

• A reduction in agricultural 
production-related greenhouse gas 
emissions that would be equal to 
the removal of 2.3 million cars from 
the road

• The conservation of 83 billion 
gallons of water per year

• A reduction in global agricultural 
land demand by more than 14,000 
square miles 

What’s next?
Today we have plant-based options 
by way of the Impossible Burger 
and Beyond Meat. Next year, it is 
possible that we will have our first 
taste of lab-grown meat (although 
the environmental impact of 
this option is still in question). 
Regardless, whether you choose 
plant-based or lab-created, the 
quest for the next best cow-free 
burger will continue, inspiring 
the development of new food 
technologies and impacting the way 
we eat for years to come.  

According to the UN, 
by 2050 you may 
be one of just 9.8 
billion people.

 
THE COW-FREE BURGER
by Adriana Doyle

TECHNOLOGY UPDATE
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A Tri-City native, Pasco High School 
graduate, and Brigham Young 
University alumnus, Travis joined 
Blodgett, Mickelsen & Adamson, 
P.S. in 2010, where he specializes in 
helping businesses and individuals 
plan ahead to maximize tax benefits.

1. What are “qualified opportunity 
zones” and why should an 
investor be aware of them? Are 
there tax benefits? 
Qualified Opportunity Zones 
are geographic areas that have 
been designated as economically 
distressed and are eligible for tax 
benefits under the December 
2017 Tax Cuts and Jobs Act.  
Taxpayers who realize capital 
gains can then choose to invest 
those realized capital gains into 
Qualified Opportunity Zone Funds 
that operate a trade or business 
in one of these zones. Investing in 
the zone allows a taxpayer to defer 
the tax on their capital gain until 
2026, exclude a portion of their 
capital gain from tax altogether, 
and potentially escape all taxation 
on the appreciation in their new 
investment. We have three separate 

zones here in the Tri-Cities area and 
several additional zones throughout 
the region.  Overall, there are over 
8,700 zones throughout the country.

2. Have investors been doing 
these deals in our area?
I mentioned that the law was passed 
in late 2017, while this is true, the 
geographic zones weren’t finalized 
until the summer of 2018, and the 
language in the new law left a lot to 
be clarified. The IRS has released 
multiple rounds of guidance on this 
new tax benefit, so we are beginning 
to see more activity as the ability 
of investors to assess the risks and 
benefits of investing in a Qualified 
Opportunity Zone has increased.

3. What type of investors 
do these deals make the most 
sense for?
The great thing about this new 
legislation is that it can provide 
tax savings for so many taxpayers.  
You don’t need to live in or even 
near a Qualified Opportunity Zone 
to participate. The type of capital 
gain you originally realize, and that 
subsequently gets invested into a 
zone, isn’t restricted to real estate 
gains or any one type of capital 
gain. This works great for retiring 
business owners, property owners 
looking to diversify, or even holders 
of highly appreciated stock. This 
kind of tax deferral and potential tax 
exclusion hasn’t been available for 
many of these types of gains in 
the past. 

4. Have there been pitfalls 
or learning opportunities 
for those who have used 
this strategy?
There are a lot of things to watch 
out for. The rules that have been 
released are nuanced and are 
not always intuitive. The types of 
investments taxpayers can make 
into a zone that qualify for the 
benefits are where most potential 
investors get tripped up.  

5. What do you foresee in the 
future for this legislation? Any 
words of advice for someone who 
is interested in it?
I think the IRS will continue to 
provide some guidance in the short-
term. It feels like we’re 85% of the 
way there on the current rules. I 
hope we will see an expansion of the 
program so that it can be available 
on an ongoing basis, similar to 
the deferral options available to 
taxpayers under the IRC 1031 
like-kind exchange rules. I would 
recommend that any potential 
investor in a Qualified Opportunity 
Zone Fund develop a relationship 
with a professional advisor who 
can step in to let them know when 
an idea like this makes sense. And 
because this is new legislation, I 
think it is especially important for 
potential investors to maintain 
relationships with professionals who 
understand the new laws and who 
monitor new developments.

QUALIFIED OPPORTUNITY ZONES
by Travis Adamson, Partner with Blodgett, Mickelsen & Adamson, P.S.

5 QUESTIONS



by Kelly Litzko

Photo by Kim Fetrow Photography

Strokes of Excellence
PAINTMASTER SERVICES



 ainting precision and   
 personal touch come 

naturally to the Duarte 
brothers. As second generation 

painters and skilled craftsmen 
who have been painting in the 
Tri-Cities for decades, Jonathan, 
Luke and Michael have built a 
reputation for high quality work 
and remarkable service.

Paintmaster Services is owned 
and operated by Jonathan, Luke, 
and Michael Duarte – three 
brothers who grew up watching 
their father build the company 
from the ground up.

In the early 1970s, Marc Duarte 
moved his family to the Tri-Cities 
and started painting. “Dad had 
been painting for years, and when 
we moved to the Tri-Cities he 
continued doing what he loved - 
mostly residential work, but that 
was the start of the Paintmaster 
Dream,” Luke said. With over 
45 years of experience, it didn’t 
take long for the community to 
notice his expertise and rigorous 
standards for a job well done 
and, by 1990, Marc had formed 
his own small business: 
Paintmaster Services.

Beginning in their teens, brothers 
Jonathan, Luke, and Michael 
worked steadily in the family 
business, helping their father 
with masking, taping and cleaning 
the shop, never once imagining 
it would one day be their own.  
“If someone told us back then 
we would own the business, we 
wouldn’t have believed them. 
None of us ever imagined we 
would work in the painting 
business. We all thought we 
wanted to take our own path 
and not follow in our father’s 

footsteps. Life’s funny that way, 
and we truly believe that God 
has blessed us beyond measure,” 
Michael said.

In 2014, their father was looking 
to retire and pursue missionary 
work, something he is very 
passionate about. Instead of 
selling the business, the brothers 
put together a plan to purchase 
the company from their father, 
allowing him to retire. “When 
Dad decided to retire to do more 
missionary work, we came up 
with a buyout plan. We wanted 
to make sure the plan worked 
for everyone as this was a big 
decision to become business 
partners. We came up with a plan 
and moved forward with it, and 
here we are today,” Jonathan said.

Today, the brothers work together 
side-by-side, remaining incredibly 
thankful for the business their 
father started and extremely 
passionate about continuing his 
legacy of success. While working 
with family does comes with 
challenges, each brother has 
a unique perspective on why 
it works for them. “No matter 
what, at the end of the day you 
know they have your back. We 
can have differences, but we 
always remember we’re fighting 
for the same thing. I value that 
we have three opinions to look 
at and solve each problem,” 
says Michael. All three brothers 
have similar perspectives, which 
might be the key to their success.  
“It’s great working with family 
because of the level of trust (we 
have) with each other. There can 
be challenges, but we just try 
to communicate and have our 
different roles, and everything 
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seems to work out. Not only is it just 
the three of us, but our wives and our 
mother work with us. We’re a tight-knit 
family and I think that’s what makes 
it work,” Jonathan said. Luke agrees, 
“The best part is knowing you can trust 
them and they have your back in all 
situations. There are days that it can 
get challenging, but we are always 
able to work through them with 
constant communication.”

Since taking ownership, Paintmaster 
Services has grown exponentially. 
What started as a small paint shop in 
the 1990s has evolved into something 
bigger than their father could have 
ever imagined. The Duarte brothers 
have expanded their professional 
painting services to include not only 
residential and commercial repaints, 
but epoxy floor coatings, vinyl 
wallcovering, parking lot striping and 
joint sealants. In 2016, the brothers 
partnered with Angel Aguilar to 
start Columbia Industrial Coatings, 
a decision that expanded their 
business into the industrial sector.  
“We started Columbia Industrial 
Coatings in January of 2016 and have 
a partner, Angel Aguilar, who we 

had initially been subbing 
out some of our industrial 
work to. We decided to 
combine the industrial work 
Paintmaster was doing with 
his business, Angel and 
Sons, to start Columbia 
Industrial Coatings. It has 
been great so far,” Jonathan 
said. “Working together with 
Angel was just another way 
to expand our offerings and 
grow the industrial side of 
our business. It was also a 
way for us to bring on a very 
talented partner and utilize 
his strengths,” says Michael.

It has now been five years 
since the trio first took over 
the family business, and they 
haven’t stopped growing 
since. In 2016, the Duarte 
brothers purchased land 
to start building their own shop and 
to continue to expand their business.  
“We had been looking to buy a place 
or build for several years. One reason 
was to have everything at one location 
and to be able to own our own shop 
instead of renting. We are also going 

to be able to sandblast and coat at our 
shop now, so we see a lot of potential 
for growth there. We recently started 
construction on the new facility and it 
should be finished by September of 
this year,” Jonathan said.

With a growing client base and a 
brand new building on the horizon, 
the future of Paintmaster Services 
certainly appears to be one full of 
opportunity. But for the Duarte 
brothers, Paintmaster Services is more 
than a joint business venture - it is an 
opportunity to protect and honor what 
their father worked tirelessly to build 
for years to come.

Luke Duarte, Partner of Paintmaster Services

Jonathan Duarte, Partner of Paintmaster ServicesPhoto by Kim Fetrow Photography

Photo by Kim Fetrow Photography

“WE PREACH 

QUALITY AT 

ALL COSTS”
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PAINTMASTER SERVICES CORE VALUES

God First
We seek God first in all things.

Self-employed Mentality
This isn’t a J-O-B. We all act like we own 
the place.

Share the Profits
We win together. We lose together.

Righteous Living
We believe character matters. All the time.

No Gossip 
We pass negatives up, and positives 
all around.

Team
We are team members not employees.

Family
We balance family and working hard.

Golden Rule
We treat others how we would like to 
be treated.

Quality
We provide quality work that we all can be 
proud of.

Accountability
We are honest and accountable to each other.

Do the Right thing
There is never a wrong time to do the 
right thing.

Brother’s Keeper
We watch out for each other to 
prevent accidents.

Where do you see your business 
going? Next 5-10 years?  
Jonathan: I see continued growth 
and development for our team 
into leadership positions, as 
well as the growth of both of 
our companies.

Luke: Growing as a 
team together.

Michael: Our goal in the next 
5-10 years is to have the 
best name for quality work 
done in the Tri-Cities and 
surrounding areas.

What makes your 
business different?
Jonathan: We are a family owned 
business, we emphasize high 
quality work and it’s a great 
place to work.

Luke: We work hard on making 
sure our quality is the same 
every time. Also we want to 
make our jobs fun and pride 
ourselves on being a great place 
to work.

Michael: We preach quality at 
all costs and also offer profit 
sharing and 401k for 
our employees.

What do you enjoy most 
about owning a business
in the Tri-Cities? 
Jonathan: It’s rewarding to work 
hard and see the results of your 
work. There is always something 
new to learn, and that’s what 
makes this job fun.

Luke: It’s nice to be able to 
see the work we’ve done in so 
many schools and commercial 
buildings. We enjoy seeing that 
we’re a part of the Tri-Cities and 
the growth of our community.

Michael: It’s always exciting to 
put our stamp on projects that 
we’ve done. There is a sense of 
ownership knowing that we’ve 
worked with so many people in 
and around our community.

“Our core values are things we have always tried to 
live by, but a few years ago we put them down on 
paper so our team could see them and new hires 
can read them and decide if this is a place they 
would like to work.” - Jonathan

Q & A WITH THE DUARTE BROTHERS

Construction site of the future Paintmaster Services office
Photo by Kim Fetrow Photography
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PAINTMASTER SERVICES HISTORY

What is the most rewarding part of 
your job?
Jonathan: I would have to say 
successfully completing projects 
on schedule and helping in the 
development of our team.

Luke: To see the difference a good 
paint job can make to the overall 
appearance. It’s also rewarding to 
get compliments from customers 
about your employees letting you 
know that they do a good job. It’s 
really great knowing your employees 
represent your company well and we 

couldn’t have asked for a 
better group.

Michael: It’s rewarding to not only 
be able to provide a livelihood for 
my family but for all the families that 
work with us and for us.
 
Anything you would share with 
anyone who is considering starting 
or purchasing their own business? 
Jonathan: Plan for the worst, expect 
the best. I think the biggest mistake 
a lot of new companies make is they 
try to get a lot of work for cheap 

prices and they get busy and they 
don’t make enough to cover all 
the expenses of doing business, 
and when taxes are due they don’t 
have the cash flow to pay for them. 
You also need the cash flow to 
make it through slowdowns and 
weather issues that will come with 
construction. Plan ahead.

Luke: Make sure you always stay in 
good communication with partners 
and employees. That’s the key 
to success.

Michael: Hard work pays off, but 
don’t be scared of hard work. You 
will get what you put in it. It looks 
glamorous because it is at times, but 
people don’t see the long days and 
no vacation parts either, be ready 
for that. The reward is great, but it 
doesn’t happen overnight.

-1975 : Marc Duarte moves his family to the Tri-Cities and starts his own painting business

-1990 : Paintmaster Services is born 

-2004 : Paintmaster Services becomes incorporated

-2014 : Jonathan, Luke and Michael purchase Paintmaster from their father

-2016 : Columbia Industrial Coatings (partnered with Angel Aguilar) is started to expand 

services to include more industrial work.

-2016 : The Duarte brothers purchase land for future Paintmaster location. 

-2019 : Construction on their new location begins. Expected completion: September 2019

Photo by Kim Fetrow Photography

Michael Duarte, Partner of Paintmaster Services
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ECONOMIC UPDATE

The outlook for our local economy remains optimistic. We are seeing industry stability with a higher rate of increase in our labor force 

compared to state and national averages, including increases in non-ag employment, construction, government, and financial activities. 

Other industries, such as professional and business services, trade, transportation, and utilities, have had trouble finding permanence. As 

our local population increases at a productive rate and the labor market steadies, there is optimism for healthy economic growth and faith 

that a looming recession is still a little ways away.

REAL ESTATE

by William Wang, HFG Trust

If you have paid attention over the 
last twelve months, you will notice our 
community is growing at an exponential 
rate with new buildings and schools 
emerging on every corner. Home 
builders and contractors continue to 
work overtime to meet demand from 
realtors and home buyers, many of 
whom continue to voice concern over a 
lack of inventory.

POPULATION
Benton and Franklin County continue to be 
above the state average in population growth. 
In 2010, there was optimism that Benton and 
Franklin County would catch Spokane County 
over the next decade. This notion has since 
tapered off as Benton and Franklin County 
have both experienced modest growth over 
the last few years. Still, both counties remain 
the fastest growing in the state and that has a 
positive impact on consumer activity, housing 
and transportation. 

EMPLOYMENT
The employment market continues to 
support infrastructure growth, with the 
unemployment rate in the Tri-Cities 
following state and national averages 
over the last six years, improving from 
approximately 10% to below 6%. 
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INCOME
Franklin County has experienced an 
annual household income growth of 
3.47% compared to Benton’s 1.72%. 
The state average experienced a 2.5% 
annual growth over the last two decades 
and currently sits at approximately 
$75,000. The Tri-Cities continues to be 
competitive from an income perspective, 
trailing the state by 16%-18%, and 
despite recent housing spikes, still 
remains far more affordable than our 
counterparts across the mountains.

Call us if you need your commercial & residential
site development taken to a new level.

509.627.2030
DoubleJExcavatingInc.com
WA Contractor #DOUBLJE832LL

We dig quality.
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As a child, I remember watching 
a specific episode of The Bob 
Newhart show.  It’s the only episode 
I remember. Bob the psychologist 
was treating a patient who had a 
debilitating fear of geese. He was 
so afraid that he refused to leave 
Bob’s office because there might 
be geese in the hallway. The Bob 
Newhart show held little appeal to a 
young child, but I thought the idea of 
a grown man fearing the streets of 
Chicago because of geese was silly 
enough to be funny.

Even at that young age, I knew there 
were a lot of things in life worthy of 
our fear. But geese, especially in the 
big city, aren’t one of them. 

There are many financial risks in 
life: loss of employment, unplanned 
expenses, over-spending, under-
saving, war, natural disaster, inflation, 

poor investment diversification, etc. 
Some of these we control, and some 
we do not. All have potentially dire 
consequences, but not all bear the 
same likelihood of impacting us. 
Tornados can be devastating, but 
you don’t have to worry about them 
when you live in Anchorage. 

The comical character afraid of geese 
would have been better served to 
concern himself with risks he was 
much more likely to encounter, such 
as speeding traffic and icy sidewalks. 
It would be a shame if he stumbled 
into a very real threat while being 
distracted by an imagined one.  

Many investors make a similar 
mistake, living in fear of risks which 
pose relatively little threat while 
largely ignoring the greater danger. 
Chief among these is market decline. 
Some investors, even those with very 
long time horizons, live in debilitating 
fear of market decline. This is their 
Chicago goose. Not a fair accusation 
you say? Market declines are real 
unlike the mythical geese of the 
Chicago concrete jungle, correct? 
I stand by my statement. In my 
career, which has included the most 
significant market declines of the 
past 80+ years, I have seen people 
suffer financial ruin and it has 
never once been the result of 
market decline.  

If the success or failure of your 
financial plan hinges on the absence 

of market declines, you need a new 
plan. Market declines are like bad 
weather. They will happen. And they 
will pass. If you prepare for them, the 
impact is short-lived. 

Your financial plan should be 
crafted with the expectation that 
there will be declines. There is 
not an investment strategy in 
existence which can beat inflation 
long-term without experiencing 
periodic decline. However, if you 
are concerned about the impact of 
market declines on your portfolio’s 
ability to meet your objectives, ask 
your advisor for a review of your On-
Track analysis, which includes testing 
it against severe declines, and enjoy 
peace of mind knowing that you 
don’t need to live in fear of portfolio 
decline any more than you do geese.

YOU DON’T HAVE TO WORRY ABOUT GEESE
by Ben Messinger, CFP

MARKET 

DECLINES 

ARE LIKE BAD 

WEATHER

®



Tumbleweed Music Festival
When: Friday, August 30 

through September 1 at 

11:00 AM – 10:00 PM

Where: Howard Amon Park -  

Lee Blvd. Richland, WA 99352

Tickets: For more info visit 

tumbleweedfest.com

Attend the 23rd annual 

Tumbleweed Music Festival 

to enjoy over 100 free 

performances by musicians 

from throughout the Pacific 

Northwest. Take part in 

singalongs, attend free 

workshops, and visit a variety of 

food and craft vendors.

Celebrate Hanford’s 75th 
Anniversary
When: Thursday, September 5 at 

7:00 PM 

Where: Hanford High School 

Auditorium - 450 Hanford Street 

Hanford, WA 93230

Tickets: $25.00 General 

Admission

America’s Got Talent World 

Champion Sand Artist Kseniya 

Simonova tells the Hanford Story 

in sand to celebrate Hanford’s 

75th Anniversary. Join us as she 

performs alongside the Hanford 

High School Orchestra!

Family Movie Night
When: Friday, June 14 through 

August 16 at 8:00 PM – 11:00 PM

Where: John Dam Plaza - 

1815 George Washington Way 

Richland, WA 99354

Tickets: FREE

Grab the family and join us for a 

FREE movie night this summer! 

Pick a seat at sunset and enjoy 

a different, family-friendly movie 

every Friday through August 16. 

Tri-City Dust Devils vs. 
Vancouver
When: Friday, August 2 at 

7:15 PM – 9:15 PM

Where: Gesa Stadium - 6200 

Burden Blvd. Pasco, WA 99301

Tickets: For more info visit 

milb.com/tri-city-dust-devils 

Cheer on the Tri-City Dust Devils 

as they take on the Vancouver 

Canadians. Be one of the first 

500 fans through the gates 

and you will receive Dust Devils 

branded Stone Coasters to 

bring home!

Live@5 Presents: Nate Botsford
When: Thursday, August 1, 2019 

at 5:00 PM – 9:00 PM

Where: John Dam Plaza - 

1815 George Washington Way 

Richland, WA 99354

Tickets: FREE

Live@5 is family friendly and 

FREE! Enjoy food from local 

vendors, relax in the beer and 

wine garden, and take advantage 

of the Kid Zone.

Tri-Cities Walk to Defeat ALS
When: Saturday, September 14 

at 10:00 AM – 1:00 PM

Where: Howard Amon Park - 

500 Amon Park Dr. Richland, 

WA 99352

Tickets: Contact Amara Bates 

for details - amara@alsa-ec.org 

or (509) 863-4321

Participate in the ALS 

Association’s premier event, the 

Walk to Defeat ALS®, to bring 

awareness to the fight to find 

a cure for ALS. In 2018, more 

than 150,000 ALS supporters 

participated in local walks. Help 

keep the momentum going 

in 2019!

2019 Parade of Homes
When: Saturday, September 7 

through September 8 at 

9:00 AM – 5:00 PM

Wednesday, September 11 at 

1:00 PM – 7:00 PM

Saturday, September 14 through 

September 15 at 

9:00 AM – 5:00 PM

Where: Throughout the 

Tri-City area

Tickets: Tickets will be available 

beginning Monday, September 2 

at Tri-City area Circle K locations. 

Tickets are $10 and include a 

full-color magazine containing 

home addresses and 

descriptions, as well as a map 

and turn-by-turn directions.

Parade of Homes will feature 

newly constructed homes 

ranging in size, price, and styles 

from local Tri-City builders. 

Come check out the latest in 

construction, design, décor, and 

architectural trends!

Tri-Cities International 
Film Festival
When: Saturday, October 12 

through October 14 at 5:00 PM

Where: Uptown Theatre - 1300 

Jadwin Ave, Richland, WA 99354

Tickets: For more info 

visittrifi.org

The 10th Annual Tri-Cities 

International Film Festival (TRIFI) 

will spotlight “Indie” short and 

feature films made by local film 

makers. Join us to support future 

artists and artisans in the arts, 

media, and technology of 

film making!
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U.S. CURRENCY
• Did you know there is legal United States 
currency in denominations above $100? They 
were last printed by the Bureau of Engraving and 
Printing in 1945 and are, more than likely, in the 
hands of private dealers and collectors. While the 
denominations included bills representing $500, 
$1,000, $5,000, $10,000 and even $100,000, the 
$100,000 bill was only used for official transactions 
between the Federal Reserve Banks and was never  
circulated amongst the general public. In fact, it is 
even illegal for a private collector to hold one of 
these $100,000 bills.

• A star at the end of a bill’s serial number is an 
indication that it was a replacement bill to the 
original serial number, which was flawed at printing.
• Over two-thirds of all $100 bills are held outside of 
U.S. borders.
• There is $1.54 trillion of U.S. currency 
in circulation.
• Currency can be folded 20 times more than a 
normal piece of paper. This is because the “paper” 
is made from cotton and linen, which is patented by 
and has always been produced by Crane & Co.

Used in the U.S., an ABA routing transit number 
(ABA RTN) is the nine-digit code that you see on the 
bottom of negotiable instruments, such as checks, 
to identify the financial institution on which it was 
drawn. The first two digits of the number indicate 
the Federal Reserve district the bank is located 
within (i.e. 12 represents the San Francisco Federal 
Reserve Bank District).

The ABA RTN system was developed in 1910 by the 
American Bankers Association and was originally 

designed to facilitate the sorting, bundling, and 
shipment of paper checks back to the check writer’s 
account. As new payment methods were developed 
(ACH and Wire), the system was expanded to 
accommodate them. 

The ABA RTN is required for the Federal Reserve 
Banks to process Fedwire funds transfers, and for 
the ACH Network to process direct deposits, bill 
payments, and other such automated transfers. 

ROUTING NUMBER

F
U

N
 FA

C
T

S

Across
2. A check written for more money than is currently in the account.
4. A mortgage that carries a fixed interest rate for the entire life 
of the loan.
7. A number used by banks and other financial institutions 
to measure a borrower’s creditworthiness.
9. A loan secured to pay off real estate.
12. An account held by an impartial third party on behalf of two 
parties in a transaction.
13. When you’re investing or saving, this is the interest that you earn 
on the amount you deposit, plus any interest you’ve accumulated 
over time.
15. Interest that is calculated only one time on the original principal.
17. Tax paid on business profits
18. An electronic transfer of money directly into a 
checking account.

Down
1. The increase in the value of an asset or investment above its 
original purchase price.
3. The difference between your assets and liabilities.
4. The account balance after the interest has been added.
5. Commonly referred to as fixed-income securities.
6. The payments you make to an insurance company in return for 
protection from financial losses within the scope of your policy.
8. How much a future sum of money is worth today.
10. A qualified expense that the IRS allows you to subtract from your 
adjusted gross income, which further reduces your 
taxable income.
11. Companies often use these as management incentives.
13. Types of money.
14. Also called equities or shares.
16. Company divides its existing shares into multiple shares.
18. A person who is financially dependent on your income.

by Greg Burck, Community First Bank
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BURNSIDE 
BAKERY

1] Preheat oven to 350

2] Cook Jimmy Dean maple flavored sausage (smash 

into tiny pieces) and add one packet country gravy 

mix (follow packet instructions) 

3] Beat eggs and place defrosted potatoes and eggs 

into baking dish.

4] Bake for about 15-20 minutes. Then take out, 

add cheese and gravy mix. Broil until top is 

golden brown. 

BREAKFAST CASSEROLE

1 bag of southern potatoes (defrosted)

12-14 eggs (beat eggs)

16 oz. Jimmy Dean maple flavored sausage 

1 packet country gravy mix (follow packet instructions) 

8 oz. to 16 oz. shredded cheese
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CROSSWORD

Antoinette Burnside
Photo by Kim Fetrow Photography



YOUR 
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LENDER

YOUR 
MORTGAGE

 

CONSULTANT

YOUR 
FINANCIAL 

ADVISOR

Your Financial  Partner for
 

Life
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